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Announcing 
Improved BLISS Top Automatic Sealer 


NEW improved Bliss Top Automatic Container Sealer is now ready to serve you. 
Now you can cut the cost of sealing right ‘“‘to the bone” and in these highly 
competitive times cutting costs wherever possible is the basis of meeting and 

defeating competition. 


The operation of the Improved Bliss Sealer is extremely simple. It is only necessary for 
the packer to place the filled case on a conveyor with suitable pitch to deliver it to the 
entrance of the machine, where the balance of the operation is entirely automatic. 
Here the flaps are opened, the glue applied, the flaps closed and the case moved to a 
pressure unit where it is positively squared and tightly sealed. 


Adjustments for different sizes of cases are instantly and accurately made. An auto- 
matic stop switch is provided in case of a jam. Glue pots can be removed and cleaned. 
The entire unit is self-contained, portable and operated by one motor. 


The important considerations are that the case is kept in a square position while moving 
through the machine and consequently is so sealed; through a new principle of side 
pressure, the outside flaps of the case are forced to abut snugly to each other in the 
center as they are sealed. Cases sealed in this manner afford the utmost protection to 
contents. 


Let one of our engineers tell you more about this remarkable machine. 


Li RB LISS 


Company,Ane. 
NIACARA FALLS, NEW YORK 
WANUFACTURERS OF SEALING & STITCHing mACHINES 


NEW YORK CHICAGO SAN FRANCISCO 
50 Church St. Transportation Bldg. 534 Battery St. 
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How Important Is Glue? 


You may think glue is a trifling matter, but in the end 
your containers are made or marred by the kind of glue 
you use. Whether your products are put up in cartons or 
bags, cans or bottles, barrels or shipping cases, you need 
the RIGHT KIND of glue for your kind of work. 


Don’t take chances on the kind of glue you use. Don’t 
risk the appearance and sale of your products by using 
any old kind of glue that seems to “‘stick.”’ 


Consult this organization about adhesives for your par- 
ticular work. We have been making glues and gums for 
more than 40 years, and will be glad to advise you with- 


out obligation. 


Whether your packaging calls for labeling, wrapping 
or sealing, by hand or machine, we can recommend the 
RIGHT KIND of adhesive for your work — and save you 


money. 


The Arabol Manufacturing Co. 


Largest Manufacturers in the World 
of Adhesives for All Purposes 


NEW YORK: 110 E. 42d St. CHICAGO: (Cicero) ILL. 
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J Me Price of Progress 


The price of progress in your packaging department 
may seem large, yet it may be very small. 








A. C. Krumm & Son, Phil- 
adelphia, Pa., manufactur- 
ers of macaroni, spaghetti, 
etc., form and line their 
cartons with Peters Form- 
ing and Lining Machine. 
This operates at a speed of 
40 packages per minute. 
After filling, the cartons 
are sent to a Peters Folding 
and Closing Machine. The 
entire unit is automatic. 
This is but one of many 
profitable Peters installa- 
tions. 


\ 4g 


























TX PETERS MACHINERY COMPANY 
? GENERAL OFFICE AND FACTORY 4700 RAVENSWOOD AVE 





CHICAGO.U.S.A 


At first, it seems large when you think of replacing 
your present equipment which appears to be good 
enough or a conversion from hand to automatic meth- 
ods of packaging. 

And yet, this price is very small when reckoned in 
terms of service you will obtain from modern packag- 
ing machinery and in terms of a superior package so 
guarded against outside deleterious influences as to 
actually make it a mighty important factor in increas- 
ing sales. 


The progressive concern keeps its packaging machin- 
ery up to date. It obtains faster production, a better 
package and obtains business and does more satisfactory 
work than competitors handicapped with hand meth- 
ods or with antiquated or inferior equipment. 


The price paid for modern packaging machinery is al- 


“ways justified from an economic standpoint. Let Peters 


give you definite proof of this. 
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‘“‘“Give me Some of those pink pills 
up there!’ 


OU wouldn’t say that to your Doctor! You would 
at least give him an opportunity to diagnose and 
prescribe what best suited your case. 


D2 is 


The thoughtful man buys corrugated boxes the same 
way — wise men always seek counsel. 


Manufacturers who have come to Interstate have 
always received the right answer to their individual 
shipping problem — the container always being built 
about the product — a container with those inherent 
qualities which guard against moisture, scuffing, 
tearing, heat, dust, dampness and other ills. 


Don’t choose a “pink pill.” Let an Interstate Package 
Engineer diagnose your case. Simply send him, 
charges collect, a typical shipment of your merchan- 
dise. He will prescribe without charge the right con- 
tainer and return it to you. 1 


[INTERSTATE 
CORRUGATED BOX COMPANY, Inc. 


FACTORY AND GENERAL OFFICES 
Branch FRONT AND MAIN STREETS Branch 
BALTIMORE, MD. BROOKLYN, NEW YORK PHILADELPHIA, PA. 


(NTERSTATE CORRUGATED ~A BUY-WORD FOR SAFETY IN SHIPPING 














KELLER-DORIAN PAPERS 


NINEPRBNY HUNDRED © AND “TWENTY “EIGHT ~*~ 








Surpass even Our Designs of Former Years | 


ORIGENAB 2.9 aR MELE ERE OS 
BEAUTIFUL . . she work of artists 
ADAPTABLE .... . made for boxes 
PRACTICAL . ... . rolls or sheets 


AVAILABLE . . every paper-in stock 
4 te LE ey, 4 fay : As ha oi ll ” fRteN te Pens mai pe ” atm, FP RT I 


SAMPLE BOOK§,ON REQUEST 
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KELLER-DORIAN PAPER C@., ‘Inc. |‘ 
110 Fifth Avenue OXO* CO . eH NEW YORK 
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” CAN YOUR PACKAGES PASS 
THIS EXAMINATION 2 


Protected from outside deleterious 


Distinctive in appearance influences 


Convenient for retailer and con- 


Tight and strong sumer 


Shipped and stored in a minimum 


Speedily packaged of space 


Ready to pack as delivered by 
wrapping machine Economical 
machine is made in § sizes and is 


Check up. If your packages 
suitable for any size carton. 


can’t pass this test, isn’t it about 





time that something was done 
to replace them? 


Packages which pass that test 
satisfactorily are packages filled 
and sealed with S$ & S Filling 
and Sealing Machines and then 
“tightwrapped” by S & S 
Automatic Package Wrapping 
Machines. 


The tight wrapped package 
consists of a plain carton to 
which is applied a paper wrap- 
per spread with a thin coating 
of adhesive which adheres 
tightly at all points. 


The carton filling and sealing 








S & S Carton Filling and Sealing 
Machine bottom seals, fills and top 
seals 40 to 60 cartons per minute. 
Takes regular printed cartons or plain 
unprinted cartons which are “tight- 
wrapped” subsequently. 








Any material may be handled 
and measured either by volume 
or weight. 


S & S Package Wrapping Ma- 
chine automatically ‘“‘tight- 
wraps” 40 to 60 packages per 
minute. The ‘“tightwrapped” 
package is tight sealed, non-sift- 
ing, vermin proof, strong and 
has powerful advertising value. 


Let us show you how little it 
will cost to replace out of date 
unsatisfactory packages with 
sales compelling, modern, thor- 
oughly protected packages. Al- 
low us to help with a package 
that will pass the test. 


STOKES & SMITH COMPANY 


PACKAGING MACHINERY 
PHILADELPHIA, U. S. A. 


FRANKFORD, 
LONDON OFFICE — 23 


GOSWELL RD. 





CaPeM machine installed at Chicago plant of Kraft Cheese Co. 


Modern Packaging 


handles from 3,000 to 4,800 containers an hour—entirely automatic 


CaPeM Cuts Capping Costs 


With manufacturers who analyze 
their capping costs, CaPEM has the 
call. The percentage saved by 
CaPeM by eliminating spoilage and 
saving of labor is a steady and con- 
sistent addition to the year’s net 
profit. 


The CaPEM machine as illustrated 
handles from 60 to 90 containers a 
minute. It is entirely automatic. 
The caps are placed in a hopper 
where they are automatically sorted 
and delivered to the capholder, 
which holds them by the same sur- 
face that was used when the thread 


was formed. 


The cap approaches the container 
in exactly the correct position, 
avoiding any danger of jamming 
and crossing the screw threads. Any 
degree of tightness of the cap may 





be obtained by a slight adjustment 
of the capholder. 


CaPeEM produces uniformly tight, 
correct capping and will attach 
any cap requiring a turning mo- 
tion to apply. It automatically 
handles jars, cans, bottles and con- 
tainers of all sizes and shapes. It 
saves the labor of from 3 to 6 op- 

tors, saves inspection costs and 
produces a better looking package. 


Reducing capping costs is our busi- 
ness. What’ we have done for 
Kraft Cheese Co., Bristol-Myers Co. 
and others, we can do for you. 
There are several types of CaPFM 
machines to meet various condi- 
tions. 


There is one for your special re- 
quirements. 








CUNDALL, POWELL & MOSHER, Inc. 
CaPeM 


REGISTERED TRADE MARK 


45 Court Street 
Buffalo, NY. 


CaPEM 


REGISTERED TRADE MARK 
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Make Your Products 
Rouse the Buying Instinct 


Display your products in the most 
attractive way by wrapping them in 


; -Riegel’s Waxed Glassine! 
FGEL 3 


WAXED 


RI 
age 


J Riegel’s Waxed Glassine, grease-proof, 
] IN] (a moisture-proof and clearly transpar- 
ent, not only keeps your wares at their 

35 best but shows them at their best! 


Made by It communicates to your customer the 
The WARREN MANUFACTURING CO. — idea of appetizing freshness and clean- 
liness and makes her want to buy! 


342 Madison Avenue, New York City 
Chicago Office: 1912 Conway Building 





The WARREN MANUFACTURING CO. 
342 Madison Avenue, New York Name 





Gentlemen: 
7 Please send a supply of samples of Address 
RIEGEL’S WAXED GLASSINE and a price list. 
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GOVERNMENT report told the farmer what to feed his hogs to speed up their digestion. But 

the farmer couldn’t see it. His comment was: “What’s time to a hog?” 

Time isn’t anything to a hog. A hog has no more brains than a machine and time means nothing 
to machinery. 

Take your shipping department: it doesn’t care whether you seal your containers by hand or 
whether the goods arrive at its destination in good or bad condition. But you do, and that’s where 
the Ideal Stitcher comes in. 

THE IDEAL STITCHER has NEVER FAILED to make good as a money, time and labor saver. 
It is on the job day in and day out without mechanical difficulties, sealing container bottoms with 
high speed and unfailing accuracy. It is the simplest stitcher made, with the fewest working parts 

dependable, trouble-proof and fully guaranteed. 


You can pack your containers as fast as they are stitched—no lost time in waiting for glue to dry. 


The average operator with an “Ideal” stitcher will easily wire stitch the bottoms of three con- 
tainers in less time (and more securely) than it takes to glue and tape one. 

A good operator will wire stitch the bottoms of 200 or 300 containers an hour, depending upon 
the size. 

You can speed up shipping, eliminate costly delays, and facilitate the quick filling of orders. 

Every day that you do without this efficient machine you are “paying a tax” on your business 
equivalent to the money the Ideal would save you. 








® 





Better write for prices or for our liberal 
time payment plan while you think of it. 


JAMES H. JONES 


628-30 Jackson Bivd. 170 Fifth Ave. 
Chicago, IIl. New York City 
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Building “~, the second step in the 


Pneumatic Four-Fold Packaging System 


S your product in bulk form ready for its en- 

tire market? Or must it be packaged in suit- 

able containers? If it must be packaged, you 
are interested in Packaging—the last link in your 
chain of manufacturing operations. 


Your package is important because it protects 
and identifies the product. Your Packaging De- 


ing forty standardized machines for handling any 
dry, free-flowing material, liquid or semi-liquid. 


Standardized in detail, being alike in possessing 
safety appliances and simple one-man control; but 
subject to the widest adjustment for size and type 
of container and nature of material handled, and 
capable of perfect codrdination with other ma- 


partment is likewise impor- 
tant, for until it completes its 
work, surely, swiftly, and 
economically, the market (and 
profits) must wait. 


This calls for strictly mod- 
ern machinery, planned and 
built for your precise require- 
ments and embodying the 
best in engineering principles 
and detail that the industry 
affords. 


We have already spoken 
to you of Planning, the first 
step in the Pneumatic Four- 
Fold Packaging System. The 
second step is Building. 


Forty Standardized 
Machines 


There is a right way to do 
everything. Careful planning 
may point to it; only expe- 
rience can test and prove it. 


Forty years ago we were pioneers in Automatic 

















For all dry, 
free-flowing Materials 


Carton Feeder; Bottom Seal- 
er; Carton Liners; Coupon 
Inserter; Weighers, net and 
gross; Top Sealer; Tight 
Wrapper; Drum Labeler. 
Bag and Can Filling, Weigh- 
ing, Sealing and Labeling 
Machines. 
“Pneumatic” Tea Ball 
Machine. 
“‘Coinaudit” Coin Auditing 
Machine. 


For any 

Liquid or Semi-liquid 
Samco and Samco Junior 
Vacuum Filling Machines, 
automatic, semi-automatic, 
and hand types; Standard 
Multiple and Single Head 

Capping Machines. 























chines in the system. 


Building on 
Experience 


These machines are all de- 
signed and built in the largest 
and best equipped plant of its 
kind in the world. They are 
modern in every detail, since 
no improvement is considered 
too trivial to use. Experience 
gained during two decades, in 
all parts of the world, has 
brought these units to a high 
state of perfection. “No 
yearly models—but constant 
improvement” describes them. 


Weare prepared to design 
a complete packaging system 
for you—or to supply any 
single machine, adjusted to 
your need, speed and power; 
and will install and service it 
for you anywhere. 


Planning is the first step—a step we are willing 


Packaging. During that time we have built and 
proven automatic machinery for every packaging 
need and speed. From this wealth of experience 
we have developed the Pneumatic System, embrac- 


to take with you without obligating you in any 
way. Send for the Pneumatic Catalog, a sixty- 
four page book, which you will find interesting 
and perhaps helpful. 


All Departments at Your Service 


New York City 26 Cortlandt Street 
San FraNcIsco 320 Market Street 
CuHIcaco 360 N. Michigan Avenue 


ni Lonpon, ENGLAND, Metzournez, N.S.W. 
vs 


PNEUMATIC SCALE CORPORATION, 1a 


@© 1927 by P.S. Corp. Ltd. 


NORFOLK DOWNS, Mass., U.S. A. 
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THE DIFFERENCE IN 
ADVERTISING IS THE 
DIFFERENCE IN MEN 





“GF ITSELF, advertising is little and the differences in it 


are the differences which exist in human beings. 





SF3t, Zp — . 
—=—== Just as some men are strong and virile, so is some 
advertising, and just as some men are ineffectual and 


weak and boring, so is some advertising. 


DOES IT PAY TO ADVERTISE 


It pays those who are sufficiently keen students of the industry 
to make it pay them. 


It pays those manufacturers who are truthful, sincere and 
interesting. 


It pays the manufacturer whose products deserve the payment, 
whose brains are keen enough to organize for success and judge 
enough of the potential customer’s mind to know how to tell 
their story with sincerity and interest. 


It pays those who don’t beat about the bush — who attack 
straight from the shoulder and who place their advertising in 
mediums where editorial interest and service are the main 
considerations. 


It pays those who advertise in MODERN PACKAGING, for it 
is the only publication of its kind treating solely on packaging 
in all its various phases and forms. 


More details on request. 
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Another Successful 
Installation 


A Standard Full Automatic Con- 
tainer Sealer at the plant of the 
Health Products Co., Newark, 
N. J., manufacturers of Feenamint. 
This is another successful installa- 
tion that is helping not only to cut 
container sealing costs but insuring 
perfectly sealed containers. Let our 
engineers assist you in solving your 


container sealing problem. 


on 



































onomy in 
Automatic 
Container. 


Sealing. 


ONG ago, Standard Automatic Con- 
tainer Sealers proved their economy 
over hand sealing and other methods—proved 
their economy in saving time, labor, and ma- 
terial, insuring a perfectly sealed container. 


A steady improvement in types has kept their 
advantages on the increase. Steadily the pro- 
gress has been toward greater and still greater 
efficiency and economy. 


The present Standard Automatic Container 
Sealer is the ultimate in container sealers. It 
is a thorobred in design, workmanship and 
material. Its quality is the rugged quality 
essential to long life, freedom from trouble 
and low cost operation. Mechanical perfec- 
tion is inherent. 


A Standard Engineer is ready to service you. 
Call for him. 


STANDARD SEALING EQUIPMENT CORPORATION 


Rawson Street and Queens Blvd., LONG ISLAND CITY, N. Y. 
CHICAGO, ILL.—433 East Erie Street 
On the Pacific Coast: 


MAILLER SEARLES, Inc., 135 Fremont St., San Francisco, Cal. 
England: 


JOHN F. WILLARD & SON, 306 E. 4th St., Los Angeles, Cal. 


C. S. Dumont, Windsor House, Victoria Street, London, S. W. I., England 
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CAlways Forward 


TANDING still is going backward. Every good business constantly looks forward 
to a greater future. 


Modern plants, such as the one pictured above (John Behrman Co., subsidiary of Rich- 
ard Hellmann, Inc.) with modern equipment are ever growing. These plants recognize 
the advantages of machine methods over hand, and particularly the economy of Moni- 
tors. 


The Monitor Container End Stitcher is an investment for any concern using 100 or 
more cartons per day. The economy of container end stitching is a proven fact and the 
Monitor is saving money in the packing rooms of hundreds of concerns. 


The Stitcher requires but four square feet of floor space, and can be located at the most 
convenient point for the delivery of cartons to packers. Folded cartons occupying but 
little space are stored along side the machine and boxes can be stitched to meet re- 
quirements. 


The cost of stitching the bottoms of cartons is exceedingly low, the chief item being 
wages of operator — man or girl — who can stitch from 1,500 to 3,000 cartons daily. 


No matter what is packed in the cartons, and even though the quantity of cartons is 
relatively small, the opportunity for saving exists in proportion. The larger the number 
of cartons involved, the more are the savings. 


We invite you to investigate the economies of Monitor Container End Stitching 
Methods. 


LATHAM MACHINERY CO. 


Builders of Wire Stitchers for Over 35 years 
1153 Fulton Street, CHICAGO 


NEW YORK PHILADELPHIA BOSTON 
461—8th Avenue The Bourse 531 Atlantic Avenue 
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j {as its basis in Fancy Papers—not 


necessarily expensive nor elaborate. 


Many of Whiting-Patterson papers are de- 
signed to replace less attractive coverings at 
no increase in package cost. Our imported 
lines will provide the final elegance and dis- 
tinction to any commodity. 


WHITING-PATTERSON CoO., INC. 


NEW YORK PHILADELPHIA 
265 Canal Street 320 North 13th Street 


Represented by 


Swigart Paper Co. The John Leslie PaperCo. § Walter J. Willoughby 
CHICAGO MINNEAPOLIS SAN FRANCISCO 
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“Take Care of the Pennies” 


It is the little things that count. “Take care of the pennies and the dollars will take 
care of themselves” is an adage based upon long human experience. 












“When you pay a dollar and a half to obtain labeling, which, with a Burt Automatic 
Labeler, you could produce for one dollar, you lose fifty cents. Fifty cents is a little 
thing these days; it won’t buy much. 


But five thousand times fifty cents is $2,500. That’s a considerable item and will buy 
a great deal. 


That’s why it pays to investigate Burt Automatic Labelers. This machine, supple- 
mented with the Burt Mechanical Inspector and Caser, eliminates at least two persons 
in the labeling department and does from 1/3 to 1/2 more work possible, with a labeler 
alone. 





Our many years of experience are at your disposal. Help gladly given. 
Sales Agencies: 


Midwest Office, U New York City, 


564 W. Randolph St., Ogden, Utah, San 
a AA CHIINE 2s 

c scage and Los Angeles, Calif., 
COMPANY ~~ 


BALTIMORE. 




















LABELERS, INSPECTORS AND CASERS FOR ROUND CONTAINERS 
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E & R Check Weighers 


SCALE PLATTER y pacKkaees 


DISCHARGE LEVER - f- — Over wel 4 ht Los Ses. 





3 semana Loss of Business and Gogoubl 
DIVERTER GATES ; PACKAGE TO SCALE . r 
Will through underweig} 


FLEXIBLE 
PACKAGE 
GUIDES 


ye a7 | ee we To Guarantee the Weig 


DISCHARGED HERE 
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PACKAGES 


DISCHARGED HERE & * 








The use of EGR C 
for the first time s 
eve 


SPECIFICATIONS Ei 


Route of Package Through Machine tolerance limit it is diverted to one belt, if over the maxi- 

The machine takes the package from a mum tolerance limit it is diverted to another belt and if 
conveyor belt after it leaves the Automatic within the tolerance it is passed through the machine un- 
Scale, filling machine or a group of hand disturbed into your production line. 
weighers, but before the top of the package 
has been closed, and places it on the scale Accuracy 
which is a part of the check weigher. The The determination of the weight status of the package 1s 
mechanism then determines whether the mechanical and positive and with an accuracy of one 
package is within the tolerance for which thirty-second of an ounce above or below each tolerance 
you have set the machine. limit, which you may set wherever you desire. 

If the package is below the minimum 
Speed 

The check weigher will handle 35 to 40 packages a 
ae minute. It is wise to run it as slowly as possible and still 
take care of the output. By using a right hand and left 
hand assembly, two machines can be installed to take from 
70 to 80 packages per minute. 





Size of Package 
Minimum 2-in. wide; 34-in. thick; 2-in. high 
Maximum 7-in. wide; 444-in. thick; 12-in. high 
The machine is adjustable to any size package between 
these limits by changing the plate on the face of the feed 
lever and adjusting the package guides. 


Manu 


Gear Case Uncovered 








Designers and Builders | 


5700 W. Chicago Avenue 
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Your Packaging Room 








OTECT YOU FROM 





Weights and Measures. 


ND ENABLE YOU 
V cigppadition of Every Package Shipped. 






Jp tijecuracy and Morale of Hand and Piece Weighers. 


eless Adjustment of Automatic Fillers and Weighers. 
ouble with Federal, State, and Local Laws on 








CHECK WEIGHERS 


Weight of Package 





















axi- 
d if The Check Weigher will handle packages weighing from 
un Y, ounce up to 5 pounds, over 114 pounds a special at- 
tachment is required. 
Motor 
One-quarter H. P. motor—1750 to 1800 R. P. M. 
geis # required. Pulley 174-in. x 1%4-in. wide for Speed of 35 
one § packages 2 minute. 
ince 
Gears Enclosed 
All motor speed reduction and actuating gears run in 
oil, fully enclosed in a gear case, a feature of extreme value 
me in the average plant. 
still § Right-Hand or Left-Hand Assembly 
left Machines can be furnished assembled either right-hand 
rom — or left-hand. Looking in the direction of travel of the 
package through the machine a right-hand assembly has 
the scale on the right side of the intake or feed belt. Right- 
hand assembly shown in accompanying illustrations. 
igh § Telescoping Pedestal Column 
igh Adjustable to any height belt from 32-in. to 38-in. 
een | above the floor. If other height is required we should 
‘eed | Know it when order is placed. As low as 24-in. can be 





furnished. 
anufered by 


RGINSON CO. 


ers @¢cial Automatic Machinery 


CHICAGO, ILL. 










Floor Space 

Thirty-three inches wide by 37 inches 
long. Care should be taken to locate the ma- 
chine where the discarded packages can be 
taken away or cared for. 


Workmanship and Material 

Only the best of workmanship and ma- 
terial used. All running shafts bushed with 
standard “Bunting” bronze bushings. 


Guarantee 

The machine carries the usual manufac- 
turer’s guarantee of one year against defec- 
tive workmanship and material. 





DISCHARGE LEVER 
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Check Your Cost of Sealing 


Used By Representative 
Companies Such as: 


Pet Milk Company 

Corn Products Refining Co. 
Armour & Company 

Quaker Oats Company 
Anheuser-Busch, Inc. 

Van Camp Packing Company 
Procter & Gamble Company 
Canada Dry Ginger Ale Co. 
Atwater-Kent Mfg. Company 
Lambert Pharmacal Company 
Fels & Company 

Owens Bottle Company 
Hazel-Atlas Glass Company 
Carnation Milk Products Co. 


Also other representative packers. 


You may be amazed to find that your present method of 
handling and sealing fibre or corrugated shipping cases — 
or of stitching or taping them — is costing each year as 
much as would an AUTOMATIC Sealing Machine in- 
stallation. Why not change the loss to profit? 


Ferguson Automatic Container Sealing Machines will do 
the work and save money at the same time. The degree of 
saving depends upon the number of containers to be sealed. 


There are several models, one of which will surely meet 
your requirements. The Model “D” with 8-ft. or longer 
dryer is for sealing both tops and bottoms of containers 
and is built in both permanent and portable styles. Another 
Model “‘D” is for sealing one end of containers only. Model 
“B” is illustrated below. 


Ferguson sealers being simple in construction and operation 
mean lower maintenance costs. Fewer parts in motion 
require less power and mean less wear. Multiple produc- 
tion in one machine eliminates hand labor and insures a 
steady flow of work. Easily and rapidly adjusted for 
various size shipping cases. 


You should investigate this profit earning equipment. 


Model ‘B” Sealer, Dryer and Conveyor 


Ferguson Automatic Container Sealing Machine Unit, with 
parallel feed conveyor to which several packing lines may con- 


nect. For sealing one or btoh ends of cases. 
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Packaging Two Different 


Products 


Vacuum Filling Plays Important Part in Packaging of Sal Hepatica and Ipana Tooth Paste— 
Ideal Plant Conditions and Modern Equipment Secure Efficient Production. 


O THOSE who are inclined to 
T believe packaging operations 
are “rule of thumb” practices 
or to consider that it is a simple mat- 
ter after all to equip and conduct an 


establishment that will deliver a given 
number of packages over a certain time 


SalrHepatica 


PePERVESOEWT SALINE LAXATIVE 


i ag. OTF 


Window displays used by retailers in sales of Sal Hepatica and Ipana tooth paste. 


period, the plant of the Bristol-Myers 
Co., Hillside, N. J. is to be com- 
mended. Long before the visitor has 
completed his inspection of the vari- 
ous steps utilized at this plant in the 
packaging of Sal Hepatica and Ipana 
tooth paste, the two outstanding prod- 
ucts of the company, he is aware that 
the planning and execution of the work 
have involved a great deal of time, 


expense and scientific study. Further- 


By D. E. A. CHARLTON 


more, the company is not content to 
stop at this point, for continual ex- 
perimentation and expansion of pres- 
ent equipment are being carried on to 
keep pace with the increasing demands 
for Bristol-Myers products. It is also 
interesting to learn that this company 


are decidedly in evidence 


not only follows a system for check- 
ing packaging work as it is done in 
the plant but also makes it a practice 
to determine the results after the pack- 
ages have been shipped. In this way 
a close check is kept and any needful 
corrections can be made. 


Cap Liners from Waste Stock 


Taking up in sequence the several 
operations which are used in packag- 


ing Sal Hepatica, the first step is the 
preparation of the caps which are 
placed on the bottles, of which there 
These caps are of 
frosted finish aluminum and are pur- 
chased in bulk lots. 
waste stock from the box plant and is 


are two sizes. 


The liner is of 


As will be seen in each of these, the packages 


die punched and inserted by a machine 
of the company’s own design. Due to 
the nature of Sal Hepatica a small 
amount of play is allowed in the liner, 
thereby permitting an escape of any 
gas resulting from changes in tem- 
perature which might affect the salts 
contained in the preparation in a detri- 
mental manner. 

The filling of the bottles involves 


two principles that are not ordinarily 
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Sal Hepatica bottles are filled, two at a time, by vacuum 


vibrating machines 


General view of Sal Hepatica packaging department. 
bins for display boxes at left 


found in work of this nature. Liquids 
have long been amenable to filling by 
vacuum but solids have not lent them- 
selves so readily to the same means. 
In the usual style of powder machine, 
the greatest difficulty is experienced in 
keeping the machine free from pow- 
der, resulting in the for 
brushing or blowing equipment which 


necessity 


plays on the moving parts or some 
With a 


vacuum device such as used here, the 


other device to prevent dust. 


sucking necessarily pulls all dust and 
powder away from any possible con- 
tact with moving parts. In addition 
to the application of this principle, 
the filling machines incorporate a vi- 
brating unit by means of an alternat- 
ing current electro-magnet which suc- 
cessfully packs the Sal Hepatica to the 
This 
packing process, as formerly used, was 
obtained by mechanical means but re- 
sulted in considerable breakage of bot- 
tles. ‘Twelve bottles are filled simul- 
taneously on each machine and are 
then carried to the capping machine 


complete volume of each bottle. 


Note 


by means of a belt conveyor. 

At the capping machine, which is 
of the hand fed screw type, the alu- 
minum caps are placed on the bottles, 
given the necessary turn to fasten them 
securely and pass on to the labeler after 
being brought from a vertical position 
to the horizontal. The labeler wraps 
the stock label around the circumfer- 
ence of:the bottle, paste being applied 
at the lap of this wrapper. 


Automatic Cartoning, Sealing an 


Wrapping 


Another belt conveyor takes the la- 
beled bottles to a cartoning machine 
where each bottle is automatically in- 
serted into one end of a carton, both 
ends of which are open. As the bottle 
is pushed forward into the carton it 
carries ahead of it a descriptive cir- 
cular. The ends of the cartons are 
sealed and they pass out on a conveyor, 
the sides of which exert a slight pres- 
sure on the ends until the glue has 
dried sufficiently to hold the flaps. 
From this point the cartons are con- 


Labeling sample bottles. 
cutting and inserting cap liners 


Modern Packaging 


Capping, labeling and cartoning of Sal Hepatica follow in 


sequence 





In background is equipment for 


veyed to an automatic wax wrapping 
machine which is fed by a continuous 
roll of waxed paper. Each carton is 
completely wrapped, both ends sealed 
by means of a heat unit and the pack- 
ages are then ready to be placed in 
full telescope display boxes. Each of 
the latter contain 12 packages and are 
hand packed, a constant supply being 
provided in racks er bins directly above 
the packing tables. The bins are sup- 
plied with the assembled display boxes 
from an overhead belt system. The 
boxes are then sent to the shipping 
room for placement in corrugated con- 
tainers. 

Sal Hepatica is packaged in three 
different sizes. The 2% oz. size is 
inserted in cartons 2 in. x 2 in. x 37% 
in.; the 6% oz. size, 2% in. x 2% in. 
x 434 in., and the 14% oz. size in car- 
tons 3% in. x 3% in. x 534 in. 

In addition there are sample bottles 
which are hand filled and capped al- 
though the labeling of these is done 
on automatic machines. In preparing 
bottles for export, an additional pre- 
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Filling tubes and cartoning Ipana footh paste 


caution is taken before the covers are 

A thin seal of low melting 
placed on top of the salt, this 
to keep out the moisture and 


put on. 
wax is 
serving 
at the same time having no injurious 
affect on the contents. 

The display boxes, as well as the 
two sizes of knock down cartons, are 
cut and printed—in two colors—at the 
A fairly complete 
also: serves to pre- 


company’s plant. 

printing equipment 
the 
formative material 
with Sal Hepatica, Ipana tooth paste 
The latter include 


pare many of circulars and in- 


required for use 


and other products. 


Machine shown at left wraps six Ipana packages to each bundle or 


Gastrogen Tablets, Ziratol, Sagraphen 
Tablets, Yellow Jackets and liquid 
soaps. 

The packaging operations for Ipana 
tooth paste occupy the same floor as 
the Sal Hepatica units although the 
In the 
former, ivory paint has been applied 


two departments are separate. 

to the several machines and the result 

is a pleasing and striking effect. 
Filling 80 Tubes Per Minute 


The tubes 
Ipana tooth paste are supplied by the 


tin containers or for 


maker in partitioned boxes, the open 


packet. 


Bundling machine (left) and (right) sealing equipment 


end on top with the screw cap already 
fastened on. ‘These are examined by 
girls and then placed, with the open 
end up, on a gravity conveyor which 
carries them in groups of 72 to the 
filling machine. The latter operates 
as a suction pump, filling the tubes 
The filled 
tube—still inverted—is carried along, 
the open end closed, then folded and 
the 


A control number, which 


from the cap end upwards. 


the clip, which completes seal, 
crimped on. 
is placed on each completed tube, is 
stamped on the clip. The tubes are 


filled and the other described opera- 


Tube filling machines for samp'cs shown at extreme right 





20 


tions performed at the rate of 80 per 
minute. 

The tubes are then dropped, two at 
a time, on a moving belt and carried 
to a cartoning machine. Here the 
tube, together with a descriptive cir- 
tuck-in carton 
and the ends are closed. By belt, the 
packaged tubes are then carried to a 
bundling machine where packages of 
six in a two color printed wrapper of 
40-lb. Kraft paper are made up. A 
label or seal which matches the wrap- 


cular is inserted in a 


per is placed on each end. Twelve of 
these packages, or six dozen cartons, 
are then placed by hand in a corru- 
gated box and sent to a full automa- 
tic, and bottom sealer which is 
followed by a pressure unit to com- 
plete the sealing of the cartons. Skids 
and lift trucks are used to move the 
filled corrugated boxes from the pack- 


aging room to the elevator where they 


top 


are lowered to the shipping depart- 
ment for subsequent marking, routing, 
and distribution. 

Three sizes of tubes are used—large, 
medium (for export) and sample sizes. 
For the filling of these, two machines 
are used for the large size, one for the 
medium and a special machine for the 
sample tubes. 

This article would be incomplete 
without some mention of the general 
appearance of the two packaging de- 
Plenty of light, 
excellent ventilation and extreme clean- 
and 
these no doubt contribute to the effi- 


partments described. 
liness are in evidence everywhere 


cient operations that can be said to be 
characteristic of the entire plant of the 
Bristol-Myers Co. 
Equipment supplies 
packaging Sal Hepatica: 


Filling machines: 
Mosher, Inc. 
Conveyors: Kar] Keifer Co. 
Screw Cappers: Cundall, 

Mosher, Inc, 

Labelers: Burt Machine Co., Economic 
Machinery Co. 

Wax wrapping machines : 
aging Machinery Co., 
chine and Foundry Co., 
matic Sealer Co. 

Cartoning machines: 
ing Machinery Co. 

Perforating machines: 
rator Co. 

Counters: Durant 
Veeder Co. 

Caps: Aluminum Container Corp. 

Bottles: Maryland Glass Corp. 

Adhesives: Arabol Manufacturing Co., 
General Adhesive Co. 

Wax Paper: Newark Paraffine 
Parchment Co. 


and used in 


Cundall, Power and 


Power and 


National Pack- 
American Ma- 
Johnsen Auto- 
National Packag- 
American Perfo- 


Manufacturing Co., 


and 


General view of Sal Hepatica packaging 


Modern Packaging 


department showing cartoning machine in 


foreground 


Equipment and supplies used in 


packaging Ipana tooth paste: 


Filling machines: Arthur Colton Co., 
Weimann Bros. 

Cartoning machine: R. A, Jones Co. 

Wrapping machine: Package Machinery 
Co. 

Sealing machine: 
Equipment Corp. 

Conveyor tables: Karl Keifer Co. 

Lift trucks: Steubing-Cowan Co. 

Tubes: Sun Tube Co. 

Cartons: American Carton Corp., Robert 
Gair Co. 

Shipping cases: J. W. Raffe! Co. 


Standard Sealing 


W. P. Bennett Opens Toronto 
Office 

W. P. Bennett, formerly of ‘the 
Rudd Paper Box Co., of Toronto, On- 
tario, Canada, has opened an office at 
21 King St., East Toronto. He will 
act as mill agent for box boards, pa- 
pers, printing inks and general sup- 
plies for paper box manufacturers. 


Outside Packages for 
Cosmetic Preparations 
The Editor, 
Sir: 

I should like to get your opinion on 
the merits of chipboard as against cor- 
rugated boxes for outside packages for 
These chip- 
board boxes are packed in wooden 


cosmetic preparations. 


Our problem is 
that chipboard is lighter and it is con- 
If chipboard 
is durable we would like to adopt it 
as standard. There may be post office 
or express regulations against chip- 
We have had 
one package, consisting of four bottles 
of a scalp preparation, packed six in 
an egg nest within a chipboard box 


cases for shipment. 


siderably less expensive. 


board. I do not know. 


and we never had any breakage. This 
may or may not be a modern miracle. 

I should also like to get your opin- 
ion on the merits of corrugated versus 
wooden cases for freight shipments and 
also for export shipments. In_pack- 
ing liquids in bottles which are con- 
tained within corrugated board con- 
tainers, is the general practice to put 
excelsior into the wooden cases also? 

M. Company. 
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The use of chipboard is impractic- 
able for liquids in glass because it has 
no cushion value and its use is liable 
to result in breakage. The express 
company does not permit chipboard to 
be used but specifies corrugated. Post 
Office rules are more indefinite but 
they also require corrugated in most 
cases such as the present. The safest 
way usually is to get the Post Master’s 
approval on the particular package. 

Excelsior is never used in corrugated 
boxes and very rarely in wooden boxes 
or bottles because corrugated nests are 
so much cleaner, easier to handle and 
not dependent on the conscientiousness 
of the packer. For domestic freight 
shipments corrugated also is much pref- 
erable for the outer container as it 
absorbs the shocks that are transmitted 
through the walls of a wooden box. 
For export shipments this corrugated 
container is often incased in an outer 
wooden container. The domestic ship- 
ments by freight and express are very 
accurately covered by regulations re- 
garding packing requirements but in 
the case of export each steamship line 
makes its own rules. 





French Trade Packings 


Loyalty to Traditions Has Prevented Noticeable Alteration in Established Packages for 
Everyday Goods — Keen Competition Among Quality Articles Has Produced 


SHOULD have liked to have 
given a general survey of artistic 
packing of goods in France with- 

in the scope of this essay and to have 
included the simple packings of every- 
day goods as well as the expensive 
covers of perfumes. But I must con- 
fess that although articles of luxury 
are presented in a really artistic man- 
ner, the articles of daily life usually 
appear on the market in very mediocre 
wrappings. fact, among 

these last goods I found noth- 

ing which it would be worth 

while to display in this place. 

What is the reason of this 
because 


In 


mediocrity? Is _ it 
effective packings are 
expensive or more difficult to 
produce? No, this cannot be 
the case. It is certain that without a 
greater expenditure on colors, or the 


more 


use of more expensive paper or card- 
board, but simply by the greater or 
lesser striking quality and the more or 
less fortunate choice of colors, one can 
create wrappings which impress them- 
selves upon the buyer, and which there- 
fore add considerably to the value of 
the wares which they enciose. 


An attractive setting for perfume 


More Attractive Packages 


By R. L. DUPUY 


It is the French manufacturer who 
is to blame for this mediocrity. At all 
times disposed to reject all advertise- 
ment, at least modern advertisement, 
he has absolutely no understanding of 
the the outward 
presentation of the wares he has to sell 
may possess—even from a purely mer- 
cantile standpoint. All French provi- 
sions, for example, are sold in wrap- 


No French 


importance which 


pings as like as peas. 


ed 


wt. 


pe Sam CRIS 


Box by Loubok for lead pencils 


manufacturer ever seems to have 
thought of the systematic employment 
of his wrappings as a decorative ele- 
ment in the shop window of the small 
dealer. It does not seem as if any one 


of them has ever said to himself, “If 





We are pleased to reproduce, 
by special permission, the follow- 
ing article which appeared in 
Vol. 4, No. 9 (September, 
1927) of INTERNATIONAL Ap- 
VERTISING ART (GEBRAUCHS- 
GRAPHIK). The illustrations of 
French packages shown exempli- 
fy the point made by the author 
that the more attractive wrap- 
pings are to be found containing 
competitive articles of quality.— 
Editor. 











my wrappings are more original, more 
interesting than the others, then the 
small dealer will unconsciously in- 
cline to give them the best position in 
the window. And thus presented in a 
prominent position, my wrappings will 


have a particularly good chance of im- 


pressing themselves upon the public.” 


Traditions Handicap Design 
Changes 


Another reason for the poverty of 
the wrappings lies in the fact that the 
old French firms who were the first to 
put their wares on the market in pack- 
ings under their especial signature, 
hesitate for traditional reasons to pre- 
sent their products in a new guise. 

When I criticized French 
posters I called attention to 
the fact that in France one 
must always reckon consid- 
erably with the business men’s 
loyalty to tradition. Just as 
they themselves are dependent 
upon their habits, so they fear 
to disturb the habits of their 
customers, and it appears to them that 
they are provoking a catastrophe if 
they alter as much as a label or a 
wrapper by which they had previously 
been recognized. It is certain, how- 
ever, that this anxiety is exaggerated, 
for with a little ingenuity it is easy 
enough to accustom the consumer to 
something new. 

In any case I must confine myself to 

the consideration of a special form of 


Soap wrapper of dainty design 
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wrapper, that is, almost exclusively, 
the packing of toilet articles, of per- 
At the same 
time to give an impression of the 


fumes and of sweets. 


wrappings ordinarily in use, two wrap- 
pings which are used by French cigar- 
ette manufacturers for cheap quality 
cigarettes. Doubtless these wrappings 
are less interesting than those em- 
ployed in many other European coun- 
tries, more especially in 

Germany, but those 
who know how the old 
cigarette packings of 
French manufacture 
look, will 
acknowledge that 

the 


used to 


we have here 
timid beginnings of 
more original and 
pleasing forms. 

I also show an example of a box 
fashioned by Loubok for a particular 
brand of lead pencil, “L’Atlantide” 


which is not without interest. 
Wrappings for Articles of Quality 
The wrappings created for articles 
of quality, on the contrary, are ex- 
traordinarily interesting, manifold and 
often extremely original. ‘This is to 
be attributed on the one hand to the 
fact that the 
among these articles in Paris forces the 


gigantic competition 
various manufacturers continually to 
differentiate the wares which in them- 
selves are so similar: on the other 
hand it is also conditioned by the fact 
that the wrapping of an article per- 
taining to luxury or the toilet, forms 
in a certain sense a part of the article 
itself, and that these wares are very 


often judged according to the outward 


Powder and a vanity box 


impression which they create, and 


chosen and brought according to this 
impression. Finally the show-window, 
in fact everything in the nature of ad- 
vertisement which is designed for these 
wares must display an artistic tendency, 
so that the manufacturers are forced 
with artists or 


to work in common 


best results. 
the case with 


the 


employed by 


artistic publishers for 

This is, for example, 
the Innoxa products; various 
means of advertisement 
this firm, such as advertisements, win- 


dow-dressing, cases, boxes, and print- 


French perfume boxes 


ing-matter are all carried out in a very 
uniform and artistic manner by the 
“Office d’Editions d’Art.” Further 
specialists in luxurious wrappings are 
the firms Tomer, Marbceuf, and 
Loubok, from whom however, 


Modern Packaging 


powdered wig. The Parfums Ninon 

also derive their name from Ninon 

de l’Enclos, the famous courtesan of 
the reign of Louis the Fourteenth. 

In this feeling for “ancient art” the 

firm of Tolmer has created some very 

beautiful boxes. 

All of them take 

their 

the great 


motives 
from 
legendary voyag- 
es of past cen- 
The very 


these 


turies. 
names of 
wrappings, 
“Paice, - “Kor- 
ever’, ‘Farewell 

of the Mariner” 

call up memories, 
and they display very 
naive and decorative pic- 
a tures in strong and live- 
ly colors full of violent 


All the wealth 


of French folk-lore, legends, 


contrasts. 


fairy-tales, have been drawn upon 
for material. 

Another and very delightful tend- 
ency is the absolutely modern, which 
is principally directed towards the con- 
ventionalizing of the decoration and 
Here 


we find boxes which follow purely geo- 


the simplification of the form. 


metrical forms, cubistic, cylindrical, 





I was unfortunately able to 
obtain only a few samples 
of their work. 


Trends in Better 
Wrappings 


Two plainly varying 





tendenicies prevail 
in the fabrication 
of luxurious wrap- 
pings. On the one 

hand there is the 

tendency to employ classic 

forms and motives out of the 

rich artistic past of France. 

Especially the 18th century, 
which is regarded today as the century 
ot grace and beauty, offers much in- 
spiration to the artist, especially as 
the their 
trade-marks from something pertain- 


most of factories derive 
ing to this period, as for example the 
Parfumerie Luzy, whose trade-mark 


is a Marquise with a gigantic withe- 


A simple but effective box 


three-cornered, pyramidal. Orriginal- 
ity is achieved here principally by 
means of the costliness of the material 
employed ; silver cloth, velvet, brocade; 
covers, ornaments and clasps made of 
noble metals, plates of hammered cop- 
per or brass or enamel. 

Finally the perfumery branch espe- 
cially shows a decided fondness for 
original forms—bottles in human or 
animal form, boxes which open like a 
cupboard or a book, and so on. 
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But I begin to stray away from my 
theme, for here it is no longer a ques- 
tion of wrappings, but of articles of 
artistic value, often more precious than 
their content. 
whole branch of industry, complete in 
itself, that is to say, the artistic gift, 
and these objects must be studied in 
detail by themselves. 


Here is a question of a 


Interesting Radio Tube 
Box 
ADIO tubes can quite properly be 
delicate instruments. 
The sensitive filament, the connections 
and globe, or glass covering which en- 


classed as 


—s 


fcouD SEAL 
The Perfect 


























Assembled radio tube box 


close the elements are such that a high- 
er degree of protection for each is re- 


The radio tube 


quired at all times. 


box 
open 
linings, 


tube 
top 


Radio 
with 
showing 


may leave the maker’s factory in per- 
fect condition, being amply protected 
in its original wrapper or container, 
only to receive careless handling by the 
retailer which makes it inadequate or 
unfit for use in the radio set. Quite 
naturally a purchaser demands that a 
tube be properly tested before he ac- 
cepts same. It is not unusual to dis- 
cover that although full strength was 
indicated at the time of purchase, after 
the tube is placed in the set a derange- 
ment of filament or some other defect 
caused in transit is evident. 

To secure proper protection to the 
tube and at the same time permit test- 
ing without handling of the tube, the 
Gold Seal Products Co. makes use of 
which embodies 


an interesting box 


some excellent features in container 
manufacture. ‘This is known as the 


“G-Air” and_ has 


adopted as the standard radio carton 


cushion box been 
by the above company. As may be seen 
by the accompanying illustrations, the 
parts, the box 

The liner is 


bex consists of two 
proper and the liner. 
purposely made of a larger perimeter 
than that of the box proper and with 
the grain parallel to the length of the 
box, so that upon insertion the sides are 
thrown out, forming cushions on the 
four sides. These cushions exert a 
slight pressure on the sides of the tube, 
holding it in place and at the same 
time absorbing any lateral shock. A 
circular aperture on one side of the 
box, as well as one of similar diameter 
on one side of the liner allow the vis- 
ability of the light when the tube is 


flaps and apertures 
provided for base 
and end of tube 


23 
being tested. By an ingenious system 
of folds on the top and bottom laps of 
the box the tube is firmly held in 
place longitudinally so that when the 
container is closed, inspection may be 
made of both top and bottom of the 
tube. The last lap on the bottom con- 
sists of a split circle opening so that the 
piece completely straddles the connect- 
ing base of the tube, thereby permit- 
ting the pins to extend out of the tube 
just enough to allow testing without 
disturbance of the tube or box. These 
cartons are supplied flat; they are 
opened and the liner inserted by hand 
when ready for use. 


The Value of Set-up Boxes 


LL packages, writes Box-Craft, 
possess certain general character- 
istics—shape, size, color, design, type, 
atmosphere, display value, etc.—but 
there are certain advantages possessed 
by the set-up box and certain uses 
for which it is especially adaptable, 
which the better box manufacturers 
know. 
1. Set-up 
adapted for packing the following: 
a. Unique, irregular outlines, curved 


boxes are especially 


surfaces, heptagon, octagon, etc., 
where pasting must be done. 

. Huge-sized or bulky articles that 
are too large for the folding box 
—clothing, toys, flowers, hats, 
etc. 

. Very tiny articles that are too 
small or to shallow for folding 
boxes—jewelry, handkerchiefs, 
hairpins, etc. 

. Fragile 


hand 


packing is necessary to prevent 


articles where 
breakage, or in mailing boxes. 

. Expensive articles, vanities, etc. 

ft. Where packing or a 
platform is necessary for display 
purposes or shipping purposes; 
manicuring sets, silverware, per- 
tume bottles, etc., or any product 
within an unusual outline. 

- No machinery is needed in clos- 

The 

user does not have to do anything ex- 

cept fill it. 

3. Set-up boxes are especially adapt- 
able to the manufacturer whose output 
is small or varies greatly in size, quan- 
tity or combination, or is subjected to 
seasonal variation. 


interior 


ing the box, or in setting it up. 





Savings in Package Labeling 


Automatic and Semi-Automatic Machines Produce Larger Output and Occupy Small Floor 
Space — Work Done More Neat and Uniform Than by Hand 


ANY manufacturers who mar- 
ket their products in bottles, 
jars or other small packages 

to which are pasted paper labels con- 
tinue to have the labels pasted and af- 
fixed by hand because they do not real- 
ize the large saving in time and money 
that can be effected by using machinery 
for this purpose. The art of labeling 
machine manufacture is one that has 
been developed over a period of many 
years, and the highly successful ma- 
chines which are available today have 
not sprung into being instantaneously 
but rather have been developed to their 
present efficiency over a period of years 
from crude and awkward beginnings. 
During these years many improvements 
and refinements have been made until 
today labeling machines can be pur- 
chased which materially shorten the 
time required for doing this work but 
which also do the work more neatly 
and uniformly than it is done by hand. 
Some of the advantages of the mod- 
ern labeling machine are the following: 
it produces a large output, occupies a 
comparatively small floor space, labels 
neatly, accurately and uniformly. 


Production Governs Choice of 
Machine 


Labeling machines are divided into 
groups, automatic ma- 
semi-automatic machines. 


two general 
chines and 
The automatic machine is applicable to 
the plant having long continuous runs 
of packages of the same size and the 
semi-automatic machine which is adap- 
table to the plant having a smaller pro- 
duction or having a production which 
consists of varying sizes and styles of 
packages. The semi-automatic ma- 
chine is more quickly adjustable from 
one style package to another although 
the fully automatic labeler is faster 
when in operation. 

In one of the large food factories in 
the East a test was made recently by a 
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By L. W. HOWELL 


Economic Machinery Co. 


reputable firm of engineers to find out 
just what results were being obtained 
by the use of automatic labeling ma- 
chines. In this factory a battery of six 
automatic labelers of rotary type are 
being used. Each machine operates at 
a speed of 72 jars per minute. The 
average production per day of 74 
hours is 29,160 neatly and uniformly 
labeled jars, thus indicating an ef- 
Each 
machine occupies a floor space of ap- 
proximately 4 ft. x 4 ft. for the ma- 
chine proper and 2 ft. x 10 ft. for the 


ficiency of approximately 90%. 


conveyor and is connected to the dis- 
charge conveyor from the capping ma- 
chine so that a completely automatic 
unit is formed. Only one operator is 
required whose duty it is to keep the 
machine supplied with labels and glue, 
and also to inspect jars and caps be- 
tore they enter the labeling machine. 
The goods handled are of high quality 
with a national reputation, and there- 
fore none but clean labeling and uni- 
form placement of labels is tolerated. 
There is no record of bottle breakage 
chargeable in any way against the 
labeling machines and this is indica- 
tive of good mechanical design and 
workmanship. The cost of labeling 
has been carefully figured, taking into 
consideration depreciation, repairs, 
cleaning, power and other overhead 
expense as well as the actual labor cost; 
and the resulting cost of labeling one 
thousand jars proved to be 34.9 cents. 


Flexibility in Semi-Automatic 
Labeler 


In this same factory semi-automatic 
or hand-fed labelers are being used for 
jars and bottles of sizes on which there 
is a smaller production, but at the same 
time the output is large enough so that 
labeling by hand would not only cause 
serious delay but would also prove too 
expensive. Each semi-automatic ma- 
chine occupies floor space about 3 ft. 


x 3 ft. and has one operator. As hand 
feeding and packing require the entire 
attention of one girl on each semi- 
automatic machine, an extra girl is pro- 
vided to do nothing but inspect. Each 
semi-automatic labeler operates at a 
speed of 36 jars per minute with a 75% 
efficiency producing about 27 labeled 
jars per minute. Therefore, two semi- 
automatic labelers requiring three girls 
do not produce as many labeled jars per 
minute as one automatic machine with 
one girl. However, in spite of this un- 
favorable comparison with the auto- 
matic machine the semi-automatic has 
its place for it is more flexible in ad- 
justment and more versatile in range. 
When compared with hand labeling we 
find the evidence of efficiency strongly 
in favor of the machine, for with a 
machine one girl can do the work of 
four or five hand workers. 


Greater Floor Space for Manual 
Labeling Methods 


Where labels are affixed by hand 
each girl sits at a table on which is a 
work board and a paste pot. With a 
brush a thin coating of paste is spread 
over the board, then two dozen or more 
labels are spread out in the paste face 
up. With this method a much greater 
amount of floor space is occupied by 
girls and tables than by machines and 
girls where the machine method is used. 
The labels are picked up again one at 
a time and applied to the jars or 
bottles. Each label must be wiped 
down very carefully in order not to 
smear the face of the label or the 
In addition to this, 
care must be used not to twist the 
label too far off center when wiping. 
By the hand method of labeling it re- 
quires girls who are particularly skill- 
ful and careful in order to get uni- 
form and neat labeling, but even when 
care is exercised many packages have 
to be labeled over again if the system 


jar with paste. 





SHIPPING CASES 
Corru gated and Solid Fibre 





Six Box Board Mills with an Ou 


HE hidden strength of a Corrugated 

_ Case lies in the line of greatest resist- 

ance, Le. JW". The slightly 
flexible continuous arches, with crown and 
feet firmly cemented to walls of Jute Liner 
give you a combined arch and truss forma- 
tion which is the most unyielding known. 
But buildings have collapsed onl bridges 
have gone down because the science of 
construction was betrayed by false mate- 
rials. 

The Straw Paper that forms the arches 
in Gair Corrugated Cases comes from our 
Quincy Mill, and the raw material is 
brought in from the surrounding wheat 
fields of the middle west. The manufac- 
ture of Gair Straw Paper is closely super- 
vised to get the springy stiffness that takes 
up impact. No substitute for Straw can 
properly hold the fluting or show the re- 
sistant qualities of good Straw. Our Jute 
Liners are produced on Gair Board Ma- 
chines at our Thames River Division, 
where they run under regulations that 
uphold the merits of the inside and out- 
side of Gair Corrugated Cases. 

Corrugated Cases are externally deceptive. 
Is the Jute Liner of your Cases good and 
tight in formation, or is it wild with vul- 
nerable thin spots? A knotty sheet at 
long range looks all right, but the ruthless 
Gair drum test unmasks its weaknesses and 
cheap construction. We have developed 
tests that pre-determine the strength, en- 
durance and the protective qualities of 
our Corrugated Cases. Every element that 
comprises them is manufactured according 
to our own exact formulas in our own 
Mills and under the direction of thorough 
experts. 


ROBERT GAIR 


MILLS AT 


New Lonpon, Conn. 


Piermont, N. Y. 


ToNAWANDA, N. Y. 


Cuicaco, Iv. 


HE famous Gair ‘‘Drum 

; : _ Tester’? duplicates in 
HaveruiLL, Mass. half an hour the han- 
dling a product would receive 

Quincy, Itt. in a journey of 30,000 miles. 








Twelve Hundred Tons Per Day 


AIR Solid Fibre Cases have a fine 

external finish and are made of sound 
substance. Their quality is safeguarded 
from the Kraft that goes into the Mill's 
beaters to the iad of the rust-proof 
staples that join them. They are built 
sturdily and with a severe eye upon waste 
in manufacture. The packer enjoys care- 
free shipping economy and knows that the 
Gair Case contributes to his good service. 
But—perhaps there is a loop-hole for 
further saving. Is the physical structure 
of your Solid Fibre Case exactly suited to 
the contents? Does the shape lend itself 
to stacking in neat, firm tiers in your ware- 
house? Does its measurements facilitate 
handling in transit so that standing on 
sides or ends will be avoided because it is 
given an obvious base? These are questions 
that our Engineers are ready to answer. 

A former Fellow of the Mellon Institute 
of Industrial Research heads the Shipping 
Case Division of our Department of Design. 
He is a Chemist and Engineer of wide 
experience and knows and watches the 
integrity of the substance that goes into 
the Case, as well as the resistance of its 
structure to strain. Under him, a staff 
devises the interior fittings for very special 
Corrugated or Solid Fibre Cases to meet 
peculiar requirements. 

Sixty-two years experience in the man- 
ufacture of Paper Products and the six 
Paper Mills and Fabricating Plants linked 
by short distances between New York and 
Chicago that have grown from the seed- 
ling Reus that began in a small loft in 
1864 are evidence of the sincerity and 
searching self-criticism with which our 
goods are produced. 


AIR TAPE is 
an example 
of the care 

with which we try 
to perfect every de- 
tail. Every lot of it 


is tested in ad- 
vance by the spe- 
cial machine illus- 
trated. To prove 
its strength your- 


self, glue a strip of 
it to a strip of any 
other tape, as 


shown ‘above, and General Office ——420 Lexington Avenue 


| NEW YORK CITY 














Our Thames River dj. 
vision, comprising Bo, 
Board Mill and Corru. 
gated Case Depart. 
ment stretches one. 
quarter mile along the 
Thames River above 
New London, Conn, 
The plant stands fore. 
most in modernity of 
structure and equip. 
ment. 
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of inspection is efficient. ‘Thus it will 
be seen that the hand process of label- 
ing is inconvenient. 

Modern factory practice has demon- 
strated the importance of machine pro- 
duction and that manufacturer is wise 
who leaves no stone unturned to place 
all of his manufacturing on a machine 
basis. ‘The use of machinery in the 
finishing or packing department is as 
important as in the actual processes of 
manufacture and the manufacturer 
who extends his machine methods to 
these departments is bound to profit 
more than the one who does not. It 
is therefore well worth while to intro- 
duce labeling machinery into a plant 
even if alterations in labels or contain- 
ers are necessary to make the work 
suitable for machine labeling. In gen- 
eral, a labeling machine can be equipped 
with attachments to handle a manu- 
facturer’s packages without alteration 
but occasionally a minor change in con- 
tainer or label will simplify the work 
and enable the labeling to be done with 
a minimum of care. Where new pack- 
ages or labels are designed it is well for 
the manufacturer to bear in mind a 
few simple facts that will enable him 
to favor the labeling machine and to 
operate under the most ideal conditions. 
The best labels are made from thin 
paper, soft and comparatively light in 
weight so that they will conform eas- 
The 
surface of the container should be such 
that the label will naturally follow the 
contour without wrinkling. A spheri- 
cal surface is impossible for the label 
must curve in two directions and will 
Where hexagonal, 


ily to the shape of the container. 


not lay smooth. 
octagonal or similar containers are used 
the size of the label should be such that 
the edges of the label should extend 
well over the corners of the container 
and on the flat sides to prevent the 
edges of the label from becoming loose 
after the label has been wiped on and 
the container removed from the ma- 
chine. 

The large number of progressive 
plants employing labeling machines is 
evidence that the art has been devel- 
oped to the point where machinery is 
practical and profitable to use. The 
manufacturer who avails himself of 
this up-to-date method of pasting la- 
bels is well repaid for his effort to 
standardize his plant practice. 
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Shoes Go oe Market in a 
Package 


The Wrapped Shoe Box Is Influencing Buyers to Take Shoes 
Home in the Box Instead of in Paper — This Gives 
Free Advertising to the Retail Store 


HAT there is a definite trend to- 

ward the adoption of distinctive 
boxes by retailers of shoes must be evi- 
dent from the accompanying illustra- 
tion which shows the use of several de- 
signs of color and topography as ap- 
plied to containers of this type of mer- 
chandise. Believing that the customer 
“sees the box first,” a number of shoe 
dealers have not been content to dis- 


ing the Absolute  uni- 
formity of external appearance is as- 
sured no matter where boxes are made; 
only one size box—the correct one— 
will fit the wraps, so all boxes fit the 
shelves regardless of who manufac- 
tures them; the use of completely au- 
tomatic machines of the rotary type 
make it possible for the boxes to be 
sold at attractive prices; the advertis- 


following: 
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Goodwill 
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Courtesy, Hoague-Sprague Corp. 


Well constructed shoe boxes such as these, in pleasing colors and carrying a charac- 

teristic mark or message of the shoe manufacturer, assist greatly in sales appeal. 

Furthermore, the boxes have utility value which serves as a reminder of the purchase 
afterwards 


play their wares either on the shelves 
er in the show windows in ordinary 
bexes or those which carry merely a 
conventional trade mark or the cus- 
tomary designation of size. Following 
the lead so well established in other 
lines of merchandise, shoe merchants 
have appreciated the fact that there is 
an opportunity to create, by means of a 
well made container, an impression that 
supplements appeals that are 
made to the potential purchaser. Shoe 
like and 


other are 


other 


automobiles 
many that 
bought directly or indirectly by wo- 


boxes, shoes, 


commodities 


men, are being dressed up to keep 

abreast of the modern sales ideas. 
Several advantages are claimed for 

the wrapped shoe box, among these be- 


ing value of the wrapped box is very 
great for no matter where it is or how 
it rests the name is prominently dis- 
played; each design can be made to re- 
flect the worthiness of the organization 
it represents; no other constructive 
practical idea will guarantee the re- 
tailer boxes that harmonize with his 
store fixtures, and attractive, unbroken 
boxes give the purchaser the impres- 
sion that the shoes inside are up to the 
minute in style. 


Gaylord Company Expands 
OBERT GAYLORD, INC., St. 
Louis, Mo., have recently ac- 
quired a new mill at Dallas, Texas and 
one at New Orleans, La. J. M. 
Arndt, sales manager, has been elected 
a vice president of the company. 





Packages and Prunes 


Distributors and Consumers Share Economies and Conveniences Resulting from Use of 
Cartons — Direct Tie-Up Between Package and National Advertising of ‘“Sun- 


sweet” Products 


By HERBERT G. SMITH 


California Prune and Apricot Growers’ Association 


HAT A DIFFERENCE 
there is between the grocery 
store of a few years ago and 

In bygone days be- 

could purchase 


that of today. 


fore the customer 
crackers, the mice had to be chased 


out of the cracker barrel and similar 


precautions taken preparatory to the 


filling of an order for most commodi- 
ties obtainable at that time. Today, 


the housewife enters her favorite 


grocery (or telephones her order), 
knowing that she can secure the bulk 
of her wants, not in bulk—but in con- 
venient sized, sanitary packages. Even 
the lowly prune is now packed in at- 
And yet 
there are some who still harp about 
the The ancient, 


but popular saying, “Good goods come 


tractive cartons and cans. 
“good old days.” 


in small packages,” is especially true in 


Be 


regard to modern cartoned merchan- 
Modern packaging brings the 
the con- 


dise. 
manufacturer’s product to 
sumer in as good condition as it left 
his warehouse. 

The prune industry in the United 
States is relatively young in years. 
the middle 
century, the greater part of the prunes 
this 
ported from France and from some of 


Prior to nineties of last 


consumed in country were im- 


the Central European countries. Im- 
ported prunes came packed in two 
ways: the greater part of them were 
put up in barrels weighing several hun- 
dred pounds each; a few, designed for 


& NSWET 


PRUNES 





Window displays and other material which 


the highest price trade, were packed 
Nothing could be said 
against the prunes packed in glass, ex- 
cept that their price kept them out of 
the reach of the consumer of moderate 


in glass. 


means. 

In those early days, when a mer- 
chant bought prunes, he got a barrel 
of prunes. Needless to 
prunes were packed tight in their con- 
tainers and had to be removed by 
strong-arm methods. Appearances evi- 
dently did not matter. Sanitary? Why 
should the consumer worry about sani- 


say, those 


tation; he was made of dust, he was 
expected to eat more or less dust, and, 
when he died (which was at a much 
younger age on the average than at 
present), his body returned to dust. 
When prunes were first grown in 
the United States in appreciable quan- 


feature prune packages 
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utiles it found that merchants 
would purchase more readily when the 
fruit was packed in smaller containers 


was 


and that consumers would buy more 
freely of the more modern and sani- 
tary package. In the early days, the 
50-lb. wood box was the most popular 
package—a great advance over the old 
style import barrel. Merchants were 
enabled to keep fresher 
prunes through more frequent pur- 


stocks of 


chases. 

Dividing the package was a step in 
the right direction and it was decided 
that if one step was good, perhaps 


a 
iy 


pens a 1 


Cartoning machines used in packaging prunes 


two would be better. The next de- 
velopment was the smaller wood box. 

Until the carton was introduced as 
a container for prunes, the popularity 
of the 50-lb. container gradually di- 
minished and the popularity of the 
wood box, 
trade was 


smaller container, the 25-lb. 
gradually increased. The 
charged about one-quarter of a cent 
per pound more for prunes in the 25- 
lb. boxes than for those packed in the 
50-lb. boxes but this they were usually 
glad to pay in order to obtain them in 
the smaller box. 


Introduction of Carton Prunes 


To the California Prune and Apri- 
cot Growers’ Association, San Jose, 
Cal., should be given the credit for 
nationally the 
prune. Although many other grocery 
items had already been put up in these 
small consumer-packages, it was decid- 


introducing carton 


edly an innovation to so package the 
prune. 


have been a 
The California 
association had no monopoly on this 
method of packaging and after it was 
seen that the carton took well with the 
trade, many other packers came out 
The ‘“Sun- 


which 


Prunes in cartons 


phenomenal success. 


with a similar container. 


sweet” prune, however, was 
one of the first brand of prunes to be 
packed in cartons, continues to hold 
the edge on all other varieties and re- 
mains the criterion by which the qual- 
ity of all other packs is judged. 
There is no way of knowing defi- 
nitely the total number of pounds of 


a3 a a 
CoS & =z 


prunes packed in cartons each year, but, 
judging by the sales of the “Sunsweet”’ 
brand alone, this total must run into 
During the last 
two or three the California 
Prune and Apricot Growers’ Associa- 
tion have packed and shipped more 
pounds of 


considerable tonnage. 
years, 


than twenty-five - million 
prunes annually in cartons, in addi- 
tion to their sales of boxed and bulk 


prunes. 


Types of Cartons 


At the present time, the association 
packs two sizes of “Sunsweet’’ prunes 
in cartons; namely, the “Large” prunes 
and “Medium” prunes. They also 
introduced, in 1926, a 2-lb. carton con- 
“Tmperials” — the largest 
prunes “Large” prunes are 
packed in 1-lb. cartons and the “Me- 
dium” are packed in 2-lb. cartons. 

Carton specifications are as follows: 
1-lb. carton: (Large prunes), stock, 
.018 pt. patented coated news; size 


taining 
grown. 


eo & 
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334 in. wide x 5% in. high x 1% in. 
deep; glue end carton; printing, five 
colors; background, red. 2-lb. carton: 
(Medium prunes), stock, .024 pt. pa- 
tented coated news; size 41% in. wide 
x 6% in. x 2% in. deep; glue end car- 
ton; printing, five colors; background, 
red. 2-lb. carton: (Imperials) 
colors and gold; _ after 
wrapped in No. 450 celophane; other 
specifications as for 2-lb. carton above. 

Cartons are made up flat; opened 
by machinery, bottom end glued by 
machine, and all cartons lined with 
unbleaching, grease-proof fruit parch- 


five 
packing, 


- 


Filled packages conveyed to packing section 


ment of 30 lb. weight, by machinery. 
Filling of the cartons and gluing ends 
are done by automatic machinery. The 
placing of celophane wrappers on Im- 
perials is done by hand. 


National Advertising and Cartons 


What kind of prunes do you think 
of when you think of prunes? Have 
you ever stopped to think why you 
always “Sunsweet” with 
prunes, or prunes with ‘‘Sunsweet’’? 
The answer is that “Sunsweet” prunes 
have been nationally advertised for a 
number. of years and are the only 
prunes packaged which have received 


associate 


consistent advertising on a large scale. 
This answer may be qualified by stat- 
irg that Association officials have de- 
signed attractive attention-compelling 
packages, upon which the word “Sun- 
sweet” appears in prominent type. 
There has been a definite tie-up be- 
tween advertising and the package. 
Advertising has created a consumer- 
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consumer-demand for 
The carton pro- 


acceptance and 
this brand of prunes. 
vides an adequate space on which the 


brand name may be placed. 


Economics of Carton Packs 
The carton packed produce is eco- 
nomical for the retailer to handle and 
Petty losses by pilfering, by 
b y 


‘*‘down- 


sell. 
spoilage, 


weights,” and 
so on are elim- 
inated. Time 
is saved in 
selling the 
merchandise— 
no weighing 
and Wrapping 
is necessary. 
Carton goods 
having con- 
sumer - accept- 
ance 
sell—there 


are easy 
to 
is no discus- 
sion over qual- 
ity and no 
proof is neces- 
that the 


are of 


sary 
goods 
the make rep- 
b e- 


carton 


Five color carton 


resented, 
cause every carries the trade- 
mark of the maker of the goods packed 
in it. 

Carton packed merchandise is eco- 


Mrs. Con- 


sumer loses no time arguing with the 


nomical for the consumer. 


grocer’s clerk in regard to the merits 
of various goods. The carton bears 
the brand she knows is good and in that 


brand she places her trust. The pur- 
chaser knows that when she purchases 
one pound of prunes in a carton, the 
carton contains one pound of prunes. 
Then, what is of possibly more impor- 
tance than other consideration, 
carton goods are uncontaminated — 
they are sanitary. When Mrs. Con- 
sumer gets home she does not have the 


bother of look- 


any 


ing for a suit- 
able container 
in which to 
keep her pur- 
chases — the 
carton is_ its 
own container 
and will under 
ordinary cir- 
cumstances, 
hold up well 
until the 
prunes have 
been _ used. 
The carton 
package is es- 
pecially a boon 
for the city 
cliff-dweller— 
the woman 
whose kitchen 
celophane wrapped is _a_ kitchen- 
and 


ette, 

whose storage space is limited. 
Who wants to go back to the old 
style What 
grocer prefers to sell prunes by hand 
trom a wood box? This is the age of 
the carton—there is more profit in car- 
ton goods for the dealer, and there is 
more satisfaction in carton goods for 


of barreled prunes? 


the consumer. 





Paperboard Industries 
Meetings 
HE annual meeting of the Paper- 
board Industries Association is to 
be held at the Waldorf-Astoria Hotel, 
New York City, Nov. 16 and 17, 
1927, at which time the regular elec- 
tion of officers will take place and plans 
will be outlined for the next year’s 
work. 
On Nov. 16, there will be a meet- 
ing of the paperboard group in the 
morning and of the folding box group 


in the afternoon. The container group 


meeting will be held on Thursday 


morning, November 17. 


Modern Packaging 


New Richardson Office 
HE RICHARDSON CO., Lock- 
land, Cincinnati, Ohio, are open- 
ing a New York office in the French 
Building, 551 Fifth Ave. Clifford 
Crary is in charge of all carton and 
and Elmer Maas in 


container sales 


charge of all suit box sales. 


A Courtesy Package of 
Cosmetics 
¢¢T)OSSESSED that 
charm so essential in the win- 
ning of interest, the enlisting of fem- 
inine sympathy ... is the package insert 
booklet now being used by Armand.” 
So read the descriptive reference to 
the use of a folder which accom- 
panies the hat box container of 
Armand cold cream powder. The 
box itself, as shown in the accompany- 
ing illustration, is circular in shape 
and makes use of an attractive color 
scheme consisting of a deep pink and 
white check or plaid with blue lines. 
The same design is consistently used in 
other packages put up by the Armand 
company. A top label which incorpo- 
rates a black silhouette design is pasted 
across the top of the box in addition to 
another label or seal which is placed on 
the side. Both of these, appearing 
against the check background already 
described are most effective. 

Upon opening the box Milady finds 
the courtesy booklet which first of all 
thanks her for her purchase. The fol- 
lowing pages contain directions and 
suggestions and also makes reference 
to other similar products manufactured 
by the same company. The idea is an 
excellent one in that the beauty of de- 
sign so apparent in the package itself 
is consistently carried out in the book- 
let, together with the sales message 
which cannot fail to be effective. 


of subtle 


A “thank you” booklet accompanies this attractive powder box. Top and side labels 
are used 





Glassine Paper in Packaging 


Improved Quality of Product and Adaptability to Package Machinery Operations Have 
Increased Use — Waxed Glassine, Self Sealing, Provides Greater Transparency 


ECENT INTERESTING ar- 
R ticles in these columns have re- 

ferred to the rapid development 
of automatic wrapping and cartoning 
machinery, methods of operation, the 
trend towards standardization and 
ether steps that have been essential to 
the production required in the packag- 
ing of foods and other commodities 
necessary to supply the modern de- 
mand. The advancement in this field 
is comparable with the other great 
achievements in mechanics, science, in- 
dustry and commerce witnessed during 
the past quarter century, but with new 
discoveries and being 
brought forth at the present rate, who 
can foresee what improvements will be 
developed during the next decade. 


inventions 


Packaging Materials Keep Pace 


Paralleling the mechanical achieve- 
ments of designers and builders of 
these “more than human” machines, 
the manufacturers of paper and their 
research laboratories have kept pace in 
the development of suitable packaging 
materials which will readily lend them- 
selves to automatic machine operation 
and at the same time offer the maxi- 
mum of protection to the contents of 
the package. 

Glassine paper and more recently 
waxed glassine are among those oc- 
cupying prominent places in the field 
of endeavor of those engaged in the 
manufacture of packaged goods and 
these papers have played no small part 
in the advancement and growth of 
many of the large industries of to-day. 


Attractiveness of Glassine 


Glassine makes an attractive pack- 
Being transparent it permits an 
effective display of the merchandise or 


age. 
carton wrapped therein. It is also 
grease-proof, dust-proof and dirt-proof. 
It is not an imitation or a substitute 


and Further Protection 


By BENJAMIN H. BALLARD 


Warren Manufacturing Co. 


but is distinctive and has a definite 
field all its own. Glassine paper is a 
cellulose product. Spruce fibre, pure 
water and a small amount of vegetable 
sizing are used in its manufacture. No 
chemicals are used. Practically one- 
third of all the vegetable matter in the 
world is cellulose, cellulose is closely 
allied to starch in chemistry and starch 
may be changed into glucose by strong 
sulphuric acid. We might therefore 
conclude that by means of chemistry, 
cellulose could be made an edible prod- 
uct and that the old farmer who tried 
to fatten his cattle by feeding them 
sawdust had the right idea but did not 
carry it far enough. 


Package 


Package wrapped in 


Although ideal 
Wlapping agent for many purposes, it 
was found that with the development 
in the packaging of foods of a perish- 
able or semi-perishable nature, better 
protection is given such articles when 
the glassine is waxed. ‘Treated with a 
coating of tasteless and odorless par- 
affine wax the glassine becomes a most 
effective protective wrapper for in ad- 
dition to the grease-proof, dust-proof 
and transparent qualities it becomes 
moisture-proof as well. 

The accompanying table shows the 
result of tests made to determine the 
effectiveness of waxed glassine as a 
moisture resistent in the wrapping of 


recognized as an 


Package wrapped in Relative 


unwrapped 33-lb. waxed sulphite 29-lb. waxed glassine Humidity 


Wt. 
306.0 
307.5 
308.9 
312.8 
S157 
316.3 
314.1 
RIL Ty 
316.0 
319.0 


Wt. 
296.5 
304.7 
308.5 
318.4 
327.7 
332.4 
318.5 
321.6 
321.2 
327.0 


% Change 


_ ee 
OpHiNwoN 
NK NODA 


The natural cellulose, an opaque 
body, when beaten for a prolonged 
period undergoes a remarkable change, 
losing its fibrous structure and becom- 


ing a curious transparent cellulose, ow- 
assimilation of water. 
Formed into a sheet of paper and super- 
calendered we have “glassine”’. 

First produced in Germany as a 
novelty, glassine has become a standard 


ing to the 


article of commerce and is used in all 
parts of the world. The United States 
manufactures better glassine and more 
of it than any other country. The use 
of this paper has increased tremen- 
dously in recent years largely due to 
its improved quality and adaptability 
to package machinery operations. There 
are so many ways in which it can be 
used to advantage that the consump- 
tion is rapidly increasing. 


Wt. 
314.7 
314.7 
314.9 
315.7 
315.7 
315.7 


% Change % Change 


per cent 


corn flakes. In these tests three pack- 
ages of corn flakes were used, the first 
simply the ordinary paper carton, the 
second the paper carton with an inner 
wrapper of 33-lb. waxed sulphite and 
the third the paper carton with an 
inner wrapper of 29-Ib. waxed glassine. 
Corn flakes were dried in oven 212° 
F. for 20 minutes. All weights are in 
grams and include carton plus cereal. 
Per cent of weight changes are based 
on Aug. 3 weights: 

The accompanying graph ilustrates 
the percentage of variation in moisture 
absorption in the test packages. 

The results of these tests on corn 
flakes are typical of many others con- 
ducted to determine the effectiveness 
of waxed glassine and invariably this 
form of wrapper displays its superior- 
ity as a moisture resistent in compari- 
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son with other forms of wrapper, in 
about the same ratio. The results are 
also consistent with those obtained by 
consumers of waxed glassine who are 
already using this wrapper in the pack- 


aging of their products. 


Waxed Glassine in Packaging 


Other 
tensively by the manufacturers of va- 


waxed papers are used ex- 
rious food products, but waxed glassine 
has proven itself superior for certain 
that, in- 
stances it has supplanted other waxed 


commodities so in several 


papers. For instance, the baking in- 
dustry has adopted waxed glassine as 
practically a standard for 
cakes, cookies, etc., within the last two 
The biscuit and cracker manu- 


wrapper 


years. 
facturers have also turned to waxed 
glassine as an ideal protective wrapper 
for their products as it keeps their bis- 
cuits and crackers “‘oven-fresh” until 
they reach the tables of the consumer. 

Glassine paper as commercially pro- 
duced to-day is comparatively strong, 
flexible and pliable. When waxed it 
becomes self sealing and its transpar- 
ency is enhanced. Used as an outside 
wrapper for a printed carton it presents 
a glass like appearance through which 
the finest print is plainly legible. This 
results in the maximum advertising and 
sales value of the well printed cartons 
which are coming into favor in present 
day methods of packaging and mer- 
chandising. 

Unless the manufacturer of pack- 
utilizes the advertising 


aged goods 


value of a neat, attractive container 
which will identify itself distinctively 
with his particular product and which 
will “tie up” with his other advertis- 
ing, he is overlooking a splendid op- 
portunity to “cash in” on additional 
business which would cost him little 


extra to secure. 


Shipping Bulletins Available 
HE Transportation Division of 
the United States, Bureau 

Foreign & Domestic Commerce, has 

compiled a series of bulletins covering 

the eight standard methods of pack- 
ing goods for shipment in domestic 
and These bulletins 
are the result of an elaborate survey 
made in cooperation with representa- 


of 


foreign trade. 


tives of the principal container indus- 
tries, _ shippers, and_ transportation 
agencies, so that every phase of knowl- 
edge on the subject is given, including 
illustrations of the containers and how 
to prepare them for shipment. 

They are known as Domestic Com- 
merce Series, and sell for 55 cents a 
set, with cheaper rates in quantities, 
as follows: 

No. cg 
for Parcel Post and Express Shipment. 

No. 10. Fiber Containers. 

No. 11. Cleated Plywood Boxes. 

No. 12. Wire-Bound Boxes. 

No. 13. Cooperage and Steel Bar- 
rels. 

No. 

No. 


No. 


Paper-Wrapped Packages 


14. Wooden Boxes. 
15. Nailed Wooden Crates. 
16. Baling. 


Modern Packaging 


Packages for Millers’ 
Products 


HERE are at least eight products 

made in the ordinary, every-day 
flour mill which could be packaged 
and made to yield a price twenty-five 
to one hundred per cent more than 
that ordinarily obtained, according to 
the 4. M. A. Bulletin, published by 
the American Miuillers’ Association. 
Then there are three or four obtained 
from the corn grinding department. 
Buckwheat flour would also have an 
increased sale. 

The products from the flour mill 
department are: Cleaned wheat, gra- 
ham flour, gluten flour, patent flour, 
whole wheat flour, pancake flour, cake 
flour, self-rising flour, wheat germs or 
germ middlings. 

Pearl meal, plain roller meal, burr- 
ground meal and corn grits would be 
much more attractive and salable if 
cartoned. Buckwheat flour, if not 
made in the mill, could be bought in 
bulk and offered for sale along with 
other products. 

Heretofore, the enterprising miller 
who wanted to begin the use of car- 
tons has balked when he has been asked 
to pay for special designs for his car- 
tons. If he wanted to carton four or 
five different products, he would have 
to invest several hundred dollars. 

Now, as proposed by the associa- 
tion, for less than fifty dollars it is pos- 
sible to carton ten or fifteen different 
products. 

The A. M. A. standard carton is 
834 in. x 6% in. x 3% in., and with 
a suitable design in front and sides and 
back printed with recipes and other 
matter calculated to boost home cook- 
ing and the home mill, presents a strik- 
ing and attractive appearance. ‘This 
size carton holds only 20 ounces of 
bran but is intended to hold 5 lbs. 
flour, graham flour or meal. 

One point which has 
brought out is the fact that in the 
“package differentials’ used by many 
millers, a differential of $2.00 a barrel 
where 40 5-lb. cartons are used to the 
barrel instead of two 98-lb. cotton bags 
is recommended. As a matter of fact, 
millers should understand that this ac- 
tual differential should be only about 
half that sum, so that the more ex- 
tended use of packages is quite logical. 


not been 
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Packaging Problems 


The Design of Trade Marks and Other Illustrative Material 
Placed on Containers Should Reflect Character 
of Contents 
By D. B. HASSINGER 
Atlantic Lithographic & Printing Co. 


HE SUBJECT of the package 
is an interesting one and has en- 
gaged the minds of the manufacturer 
and advertiser for many years. Origin- 
ally the package was simply a con- 
tainer of goods, a vehicle of distribu- 


tion. As advertising and transporta- 


tion were improved and distribution 
more easily obtained, the package be- 
came an added tool upon which the 
trade mark and other information 
could be placed to an advertising and 
selling advantage. This placed an en- 
tirely new aspect on the package prob- 
lem and as competition increased it 
became apparent that the package 
should stand out on the store shelf or 
in the window. This again caused an- 
other angle in competition which called 
for the use of color and design. 


“That's a good package” 


What the character of the new pack- 
age will be can generally be decided 
by a study of the contents and its uses. 
It often decides the character of stock 
to be used and the number of colors. 


A manufacturer marketing a prod- 
uct whose selling price is a dollar can 
afford to spend more for the package 
than one whose product markets for 
ten cents. 


Where the product permits, as in 
the case of a powder, or a number of 


Contents often decide the character of the 
container to use 


pieces, various harmonious shapes may 
be secured by simply changing the pro- 
portions of the package. In this case 
it is advantageous to make one side 
of the package as wide as possible to 
permit of poster application, that is, 
making the package look larger on the 
shelf. The low squat package gains 
little attention with the 
taller and more elongated shapes. 


compared 


Then there are certain buying habits 
of the consumer that must be reck- 
oned with as in the case of packages 
that are to be carried in the pocket. 

Establishing a color scheme that 
will reflect the identity of the contents 


3] 


is simply common sense. Many ad- 
vertisers consider this the first essen- 
tial—that the package reflect the char- 
acter of the contents. Since the car- 
ton was merely a transition from the 
paper bag, some of the older packages 
on the market still have the appear- 
ance of having been taken from the 
crude paper bag with the same appli- 
cation of type, color and rule border. 








A modern vehicle 


We have come to know the package 
today as a more modern vehicle than 
We see 
the possibilities of including the trade 


just a carrier or container. 


mark, selling messages, description of 
contents and possible uses of the prod- 
uct all combined artistically to make 
a package of distinction and quality. 
All this is possible if the proper ap- 
proach is made to the problem. 

In the revision of an old package 
made twenty or thirty years ago, it 
is extremely difficult to deviate from 
the accepted customs of that time with- 
out destroying the identity. Where 
one has a new product and _ possibly 
just a trade mark to be put upon the 
package the artist should be given as 
tree a reign as possible. 

Competition on the store shelf is 
becoming keener each day and manu- 
facturers vie with each other for con- 
sumer attention with color and unique- 
The better the design 
the more intrinsic the package becomes 
and, in the case of higher priced ar- 


ness of design. 


“It won't go in my pocket” 


ticles, it is good business to reflect the 
worth of the article enclosed. 
After the design and color has been 





given some thought and it may be de- 
sirable to incorporate the trade mark 
—a scene of the factory or perhaps a 
photograph—look ahead fifty years and 
be sure that the package won’t be old 
fashioned then. Many manufacturers 
would like to change packages that 
were designed twenty and thirty years 
ago but for various reasons they hesi- 
tate to make drastic changes. So you 
must make your package simple, ex- 
tremely simple, to last through the 
Its design must be basic 
In spite 


coming years. 
and its use clearly defined. 
of the number of packaged products 
on the market today there is still room 
for originality and boldness of treat- 
ment hardly dreamed of ten years ago. 


Germans Originate Plant 
Container 


CARDBOARD container which 

florists are employing for small 
potted plants sold in Berlin shops of 
the better-class, has a tall square shape, 
states Papier Zeitung. The top, acting 
as a lid, releaess the front side when 
lifted. Half of this front drops down 
and thus facilitates the insertion or re- 
moval of the pot. To hold the pot se- 
curely, it is fixed into the hole of an 
upright centre piece supported on four 
legs. The principal idea of the con- 
tainer described is to afford the pur- 
chaser better means of carrying the 
plant home. For this purpose the box 
is suspended by a generous length of 
fastened on each of the two 
The design would be equally 
of potted 
plants by other channels, without caus- 


ribbon 
sides. 
suitable for the despatch 
ing injury to delicate flowers. 

Various designs can be made to suit 
individual requirements. Fancy cover 


papers and decorative ribbon can be 
used so that the container presents an 


attractive appearance. 


Selecting the Cover Paper 
[‘ the article by Elmer S. 
which appeared in the October issue 
of Mopern PACKAGING the 
above heading, two errors were made 


Moore 
under 


in the captions for the illustrations on 
page 22. The box shown in the up- 
per illustration is used as a container 
for a belcr. Instead of containing per- 
fume as stated the boxes shown in the 


lower illustration are for suspenders. 


Modern Packaging 


A Display Device That “Ties 
In” With Package Design 


By B. D. GLAHA 
Sefton Manufacturing Corp. 


T has long been understood that the 
“moment of sale” or, as some mer- 
chandising experts prefer to cal! it, 
the “moment of decision” presents an 
ideal opportunity for the use of per- 
suasive advertising; especially if the 
merchandise to be sold does not cost 
more than one or two dollars. It is 
on this precept that thousands of manu- 
facturers are using display cartons and 
boxes. It has been proven on a scien- 
tific basis that, next to the quality and 
price of the merchandise itself, the most 
powerful factor in deciding a sale at 
the moment of decision is the manner 
in which the product is “dressed’”’ and 


merchandised. The vast sums yearly 


A new and novel display device. 
flap at either end. 
to be attached for display. 


expended in the purchase of display 
boxes and cartons have proven well- 
advised to the manufac- 
turers using these types of packages. 

Various other 
have been effectively used in this man- 
Into this category fall special 


investments 


advertising devices 
ner. 
window displays, display cards, wall 
cards, special display shelves, racks and 
counters and various other attention 
compelling and sales deciding devices 


and novelties. A new and novel dis- 


play item known as the Fold-A-Way 
Display Sign’ has recently been intro- 
duced into this field. It is a single 
fold, die cut sign, printed on suitable 
board stock and equipped with inter- 
locking gummed flaps which provide 
the means for attaching it to showcase, 
shelf, window, mirror or any other 
suitable location. A glance at the ac- 
companying illustration will tell the 
story of is construction. 

The ‘“Fold-A-Way” display 
can be used in hundreds of effective 
and attention-compelling ways. It is 
readily adapted to almost any display 
plan and with little ingenuity can be 
utilized as a sales-producing advertis- 


sign 


| lODIZED 


SALT 
ITPQURS’ } 


ee 
Na es sail 


_Upper unit shows flat die-cut design with qummed 
Lower left unit shows interlocking gummed flaps which allow sign 
Lower right unit shows sign set uf ready for use. 


ing item. The fact that it is so easily 
displayed with packages of the goods 
advertised adds greatly to its sales pro- 
motion value. Displayed in a store or 
shop it occupies little space and directs 
a silent though effective invitation to 
purchase at a time when the customer 
is making his decision. 

In this respect the “Fold-A-Way” 
display sign might well be considered 
the “clinching argument” in any pic- 


1 Patented. 
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torial advertising campaign. It “ties 
up” with all other advertising media 
—newspaper, periodical, car-card, 
poster and carton, and presents in a 
forceful manner a final and highly eff- 
cient sales message at just the right 
moment. 

From the manufacturers’ point of 
view its advantages are multifold. It 
accomplishes its purposes at relatively 
small expense. It folds into little space 
and can easily be shipped in cases, 
boxes or crates. Because of its simple 
structure it is readily adapted to an 
endless variety of designs. One of the 
chief objections to many display de- 
vices is the unwillingness of some re- 
tailers to give them the attention they 
deserve. This obstacle is overcome by 
the display sign in that it is simple, 
easily set up and, because of its novelty, 
immediately awakens a keen interest. 

The structure of the device itself 
permits a facility for consistency in de- 
sign; in other words, the designs of 
packages, boxes, labels, or other trade 
marks and recognized pictorial devices 
are readily incorporated into the sign. 
It is this adaptability which identifies 
the ““Fold-A-Way” sign as a powerful 
link in the chain of methods and means 
for the impressing of sales producing 
pictorial arguments in the conscious- 
ness of the potential purchaser. That 
these arguments, persistently driven 
home, produce actual sales is no longer 
a moot question but an emphatic cer- 
tainty. 


Candy, Ice Cream and Allied 


Industries Hold Exhibit 

HE FIRST national exposition of 

the candy, ice cream and allied 
industries was held at the Grand Cen- 
tral Palace, New York City, from 
October 10 to 15 inclusive. About 
seventy manufacturers were repre- 
sented in the exhibits shown and these 
covered a number of products and ser- 
vices. Among those supplying equip- 
ment and materials used in packaging 
in the industries participating in the 
exhibit were the following: Crys- 
taline Co., Inc., Lutz Paper Co., L. 
A. Liebs Co., National Metal Edge 
Box Co., American Can Co. and 
Whiting-Patterson Co. Several trade 
sessions were held and good attendance 
at these as well as at the exhibit were 
reported. 


New Packages for Egg 
Noodles 
HAT originality in 
brings its reward in 
sales is evidenced by the reception pur- 
chasers have been giving to new types 
of packages used for egg noodles and 
macaroni. 
One of these consists of a small bag 
cellophane as 


packaging 
increased 


made of transparent 
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We have intermittently had com- 
plaints from our customers in differ- 
ent parts of the country that their im- 
prints have come through damaged 
and unfit for use, which leads us to 
strongly suspect that perhaps many 
more about which we do not hear are 
going the same way. 

This month we are trying some cor- 
rugated board which looks as though 





Net Weight 


SEA SHELLS 
CONTAIN EGGS 
TWE PFAFFMAN EGS MOODLE CO. 


CLEVELAND, O10 
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Transparent packages assist marketing of food products 


shown in the accompanying illustra- 
tion. It presents the noodles in a most 
attractive manner and they are just 
as visible as if they were unwrapped. 
The other package shown illustrates a 
slightly different treatment although 
the same wrapping material is used. 
The former package is put out by the 
Pfaffmann Egg Noodle Co., Cleve- 
land, Ohio, the latter by the Italo- 
French Produce Co., Pittsburgh, Pa. 

These convenient packages are idea! 
counter display items and their eye ap- 
peal are manifested in the fact that 
every dealer reports that sales are in- 
creasing rapidly and many people are 
buying these products who did not use 
them before. 


Packing Reprints for Mailing 
The Editor, 
Sir: 

The October number of your maga- 
zine has reminded the writer of a spe- 


cial packaging problem he has been 
confronted. with for some months. 

Our company reproduces its Satur- 
day Evening Post pages on card-board. 
We have been using two pieces of chip 
board each to protect these imprints 
in their envelopes during their travels 
through the mail. 


it would answer the purpose, but the 
cost of this type of protection runs 
rather high, both in material cost and 
extra postage. 

Can you tell us what is the gener- 
ally accepted and most ideal form of 
packing reprints of advertisements as 
used by leading national advertisers 
all over the country? 


H. W. Company, 


Per R. W. 
October 19, 1927. 


It has been the general experience 
in shipping these printed pieces of 
cardboard that chipboard does not pro- 
tect properly as it is too easy to bend. 
Double faced corrugated board, even 
of the cheapest quality, is much prefer- 
able as the truss formation of the cor- 
rugatjon stiffens the package up so 
that it does not get bent. The pack- 
age is even more improved by using a 
second piece of the chipboard on the 
other side with the corrugations re- 
versed, then the package can be either 
wrapped in paper or taped around the 
edges with a rubber stamp notice to 
the postmaster that it can be opened 
for inspection. 
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The Decoration of Packages 


Recent Processes for Producing Gold and Metallic Emboss- 
ing Enables Work to Be Done at Fraction of 
Former Cost 


By A. M. WICKWIRE, JR. 
Peerless Roll Leaf Co., Inc. 


OLD is a metal which from the 

beginning of history signifies all 
that is most valuable and beautiful in 
the material things of life. We learn 
that even as far back as the days of 
King Tutankhamen, roll leaf played a 
most important part in the embellish- 
ments of that day. In our present age 
the “gold standard” is still the symbol 
cf the best of everything in our every 
day life. 

The use of gold and gold effects ta 
modern printing and decorating has 
been widespread but has serious limita- 
tions either in the cost of application 
or in the quality of the finished result. 
The bookbinder turning out an article 
1etailing from $2 up could afford to 
apply a coating of liquid sizing to his 
book cover, lay on laboriously by hand 
a leaf of genuine gold beaten by the 
old hand have not 
changed for centuries, strike an im- 


methods which 
pression with a brass die on a heated 
press and then remove the excess gold 
by manual brushing. Truly, this is a 
crude and expensive process in this age 
of speed and economy. The cost of 
this method in labor and in materials 
has precluded its use except on articles 


of permanent value. 


Disadvantages of Dusting Process 


The printer to satisfy the need of 
the golden touch in his art evolved the 
method of printing the required design 
with a sticky ink, dusting bronze pow- 
der over this and brushing off the 
bronze except where it adhered to the 
ink. if an embossed effect is required, 
he must run his work through another 
operation embossing the gold surfaces 
with a brass die in an embossing press. 
This method, although cheaper than 
the method of embossing with flat leaf, 
In the first 
the working conditions in a 


is far from satisfactory. 
piace, 
printing shop are very disagreeable due 
to the loose bronze dust flying about 
everywhere, and in the second place, 


the finished work is, at best, a poor 
imitation of the real article. But up 
to a few years ago, this method had to 
suffice because there was nothing better 
at a cost within reason. 

About twelve years ago an entirely 
new and unique method for producing 
gold embellishments was developed in 
the United States. This new process 


Modern Packaging 


The material used is roll leaf. This 
consists of a light web of strong paper 
on which is mounted a thin film of 
genuine or imitation gold. On top of 
the gold is a light coating of dry ad- 
hesive. This roll leaf is placed be- 
tween a heated brass die and the ma- 
terial to be decorated and when pres- 
sure is applied the gold film releases 
from the paper webbing and adheres 
to the article only where it is struck 
by the die. 
tachments are obtainable, which auto- 
matically feed the leaf from rolls up to 
600 ft. in length. These attachments 
are made in various models so that al- 


Simple and inexpensive at- 


most any ordinary platen press will do 
the work with the addition of a heating 


Examples of roll leaf embossing as applied to confectionery boxes 


soon won wide recognition in a num- 
ber of fields and is today very largely 
used for producing high-class genuine 
gold and imitation gold leaf embossing 
at a cost far below the old hand meth- 
ods, and comparable with cheap bronz- 
ing work. 


plate to warm the die. Since an em- 
bossing die can be used as well as a 
flat die, the gold leaf is applied and the 
embossing is done in one operation 
which greatly simplifies it and produces 
perfect register and saves an operation. 
The results obtained cannot be ex- 
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ceeded in beauty by any other method 
and the lustre of the imitation gold re- 
mains bright and untarnished long 
after bronze printing has discolored 
and tarnished. 

The statement has been made many 
times and has been proven true, that 
the appearance of the package influ- 
ences the sale of the article to a large 
degree. In the candy industry, for in- 
stance, the merchandise is sold in a 
great majority of instances purely on 
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Package Sample with Feminine 
Appeal 


ISTRIBUTORS of certain types of the exact size of the opening, serve 


of products have found that the 
practice of giving out free samples is 
not only expensive but does not always 
give the best results. Usually when 
the sample is paid for the product re- 


ceives more consideration. Recently 


Beauty and lustre are noticeable on the embossing used 





the external attractiveness of the box. 
It has been the authentic experience of 
one candy maker that changing the 
method of decorating one of his boxes 
from bronzing to roll leaf increased the 
sales of this particular package more 
than 100% over the genéral increase 
in his business. 

Today roli-leaf is being used exten- 
sively in the decoration of jewelry 
boxes, perfumery, cosmetic, confec- 
tionery and writing paper packages, 


razor cases, silverware boxes and nu-. 


merous other articles. Such leaders in 
their fields as Page & Shaw, Inc., H. 
D. Foss Co., Daggett’s Chocolates, 
Whitman’s, Whiting & Cook, Inc., and 
DeVilbiss Manufacturing Co., are us- 
ing roll leaf decorated packages with 
good results. 

The application of roll leaf is not 
limited entirely to gold effects but can 
be obtained in silver, a wide range of 
metallic colors and also in flat colors 
including black and white. The re- 
sults obtained with these various colors 
are distinctive and quite different 
from ink. 

Many of the leading printers and 
box manufacturers of the country have 
equipped themselves to produce this 


quality work. 


for these candy boxes 


the Pompeian Company advertised na- 
tionally a grouping of several shades 
of powder in 

sample vials 
which would 
be sent to those 
requesting same 
and supplying 
postage. The 
container used 
for this purpose 
incorporates a 
number of fea- 
tures which will 
be interesting to 
those who may 


choose to dis- 
tribute similar 
products. 


The container 
consists of a 
tuck-in or folded box with a flap cover, 
as shown in the accompanying cut, the 
edges forming a frame or setting for 
the five vials containing the powders. 
Openings for the insertions of the bot- 
tles are cut out in the board that is 
placed in the box proper after the lat- 
ter is assembled and an air space pro- 
vided between the rear of the box and 
the board. After the vials have been 
placed in their respective groups, a rec- 
tangle of ordinary corrugated board is 
This and the booklet, which is 


used. 











as a protection or packing for the box. 
The thickness of the package is just 
sufficient to permit the flap cover to 
rest firmly on the filled container. The 
booklet is replete with suggestions for 
enhancing feminine charm and assists 
appreciably in the attrac- 
tiveness of the package. 
Delicate shades are used 
in the coloring of the box 
and the effect is not only 
pleasing but characteris- 
tic of the products dis- 
played. 

A possible improvement 
of this package would be 
the labeling of the indi- 
vidual vials. This could be 
done with a small label 
carrying the name of the shade en- 
closed, together with the trade name. 





A package used for mailing sample tubes of face powder 


Coffee Men Discuss 
Packaging 
HE National Coffee Roasters As- 
sociation, meeting at Chicago, 
Oct. 10-13, held a number of impor- 
Among those were 
discussions relating to bulk and_ pack- 
age changes and standardization of 
packages. No prepared papers were 
delivered on these subjects but it is 
understood that the standardization of 
packages was heartily endorsed and 
the committee will continue its work. 


tant conferences. 








EDITORIAL 


Checking Packages 

N EVERY INDUSTRY manufacturers pursue some 

plan or other to assure a standard for their products. 
Quality, weight, size or other requirements must undergo 
a test so that each product represents a definite or stated 
value to the purchaser and one which is in accordance 
with the claims made for that commodity. Such tests are 
often far reaching. The product may be perishable, fragile 
or subject to many conditions that may impair its useful- 
ness. In any event it is to the interests of the manufac- 
turer that his goods reach the consumer in the best pos- 
sible order, so that in many cases elaborate systems of 
examination are carried out not only at the manufacturing 
plant but at the stage of ultimate distribution as well as at 
intermediate points. Such practices are an accepted part 
of production and distribution and constitute an expense 
to the manufacturer which he is quite willing in most cases 
to assume. 

Wastage, or perhaps a better term is spoilage, is ever 
present in the manufacturing plant. As applied to packag- 
ing as in other operations, such expense may be little or 
great depending on equipment, materials or methods used 
as well as causes over which there can be little or no con- 
trol. Even in the most modern plants one occasionally 
sees a number of crushed or soiled cartons, crumpled lin- 
ings and wrappings which must be thrown in the discard. 
These imperfections are easily recognized and their re- 
moval from outgoing stock is comparatively simple. It 
is the hidden defects that defy detection and later on 
cause trouble. 

It is interesting to know that certain companies employ 
elaborate inspection systems not only at the plant but at 
The results so obtained 
are carefully compiled and the data used in subsequent 
Studies 
of time and temperature as applied to food products, 


various points of distribution. 
plans for plant improvements and extensions. 


medicinal preparations and other commodities that are 
similarly affected by those conditions, are made with a 
view to determining suitable linings, cartons and wrap- 
pers. Such investigations can do much in furthering the 


cause of better and more adequate packaging. 


Do You Overlook a Bet? 


ATIONAL ADVERTISING, says The American 

Press, is a commodity of value which has opened 
up keen competition between the following media: Street 
car cards, national magazines, sectional magazines, metro- 
politan newspapers, daily newspapers, bill boards and 
posters, radio and weekly newspapers. The article con- 
tinues. “The battle for national advertising between all 
these forces represents the most active competition of any 
industry in the world. Millions of dollars are spent an- 
nually by these publishers of advertising to secure this 


business from the advertiser. "Those most successful in 
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COMMENT 


securing this business are the ones that employ the most 
intensive selling effort and use the most dramatic adver- 
tising appeal.” 

With the exception of radio—and with the perfecting 
of television, this too may be included in the list—all of 
the above mentioned media make frequent reproductions 
of packages in copy. Why? Simply because the selling 
value of the package is generally recognized—the pack- 
age is the unmistakable guide post to a manufacturer’s 
product. The cost involved in placing the package, as 
an advertisement, before the public entails no expense 
other than that which must be paid for a good container 
which protects its contents, offers convenience to the cus- 
tomer and conveys the trade mark or insignia of the 
goods. Money spent for attractive or characteristic de- 
sign is a splendid investment for the manufacturer of 
packaged commodities for the package tells its own story, 
whether displayed on the dealer’s shelf or in accepted 
advertising media. 


The Advantages of Automatic 
Packaging 

HAT ADVANTAGES can be looked for in the 

use of automatic machinery as against hand methods 
in packaging? Economy, more attractive packages and 
greater protection to the product—and the greatest of these 
is economy. There are minor points, but these in the main 
constitute the real reasons why modern machinery should 
be adopted—providing, of course, that the product is such 
that it can be packaged. And, indeed, there are com- 
paratively few commodities on the market today that do 
not lend themselves to such treatment. 

Considering economy. It has 
practically every instance where automatic machines have 
been installed for the various operations of packaging— 
cartoning, wrapping, labeling, etc.—that the machines pay 
The reduction 


been demonstrated in 


for themselves in from six to ten months. 
in operating cost is to be obtained through the saving in 
wages and interest, while repairs, depreciation and power 
requirements are small. Overhead costs can be regarded 
as about equal whether manual methods or machines are 
used although it is possible that the latter may be less. 
Add to these economies the saving in floor space—which is 
from one-fifth to one-tenth of the room required for hand 
work—a decrease in the wastage of the goods packaged 
and the materials used, as well as a reduction in liability 
premiums and the resulting figures leaves little doubt as 
to the advantages to be gained by automatic over manual 
methods. 

The utilization of machines in packaging assures exact- 
ness and uniformity to the package, folds and seals are 
neat and the register correct—all of which add to the at- 
tractiveness and utility of the finished container and secure 
better advertising value in display. 
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Lastly, but by no means least, the machine wrapped pack- 
age can be expected to attain the utmost in protection. 
Air, dust, moisture and other deleterious conditions are 
excluded. 

Package engineering has reached a high stage of ac- 
complishment, and the end is not yet in sight for almost 
daily the several manufacturers of automatic packaging 
equipment are called upon to meet a complexity of prob- 
lems. 


Packaging and the Consumer 
E HAVE NOTED with considerable interest the 


many reviews and discussions of the book, “Your 
Money’s Worth.” Quite naturally the publication has 
been a fair target for those who write, think and live 
advertising for the authors, Messrs. Chase and Schlink, 
have hewed strictly to the line of their argument and 
have left little quarter. One of the faults we have to 
find in the book is an inconsistency, for while urging 
didactical suggestions for the enlightenment of the con- 
sumer, there is too much of an attempt on the part of 
the authors to force the issue along certain lines that 
they in effect condemn. In other words, the panacea 
suggested admits the worth of advertising even though 
it be according to a standard and rigid set of specifications 
outlined by them. 

As directly applied to packaging we read, “There is 
the magnificent technique of ‘selling the package’ rather 
than what the package contains. Gilt paper, shiny nickel 
boxes, layers of glassine paper and tissue, bright colors, 
ribbons, fancy and costly printing, the shapes of perfume 
bottles—all add to the purchasing appeal and with singu- 
lar efficacy detract attention from the material which lies 
embalmed in all this glitter. Children we are, and we 
love to unwrap things, and on this very human trait the 
astute salesman trades. Packers’ tar soap used to come 
in a relatively plain wrapping. A change was made to 
a metal container which proved ‘a great boon to the sales 
department,’ according to Printers’ Ink.” 

Apparently little or no attempt is made here to scratch 
beneath the surface and credit packages with functions 
other than those of exciting our “childish” curiosity. That 
the package protects its contents, that it serves as a con- 
venience, there is no mention. Probably these attributes 
of the package might be admitted were it not for the fact 
that the authors, striving for puritanical simplicity, urge 
their point to the utmost. Characteristically, in the same 
paragraph, the sole efficacy of the metal container is to 
create sales. In this particular instance it is unquestion- 
ably true that sales were increased by a change in the 
package but none will deny that the improvement was 
one which added to the utility of the article. 


Bringing the Package Up to Date 
MONG THE ARCHIVES of many a manufac- 


turer of packaged commodities one can expect to, 


and does, find amusing examples of packages. It was 


sufficient in the early days of packaging that the goods 


37 


reached the buyer in a device that protected, regardless 
of shape, size or plan of design. To some extent, although 
fortunately the tendency is on the decrease, this condi- 
tion still exists and we find packages which carry letter- 
ing and designs that serve no useful purpose, color schemes 
that jar and effects that repel rather than attract. 

One of the popular fetishes among certain package 
users today is that the package which served in Grand- 
mother’s time is good. enough for the present generation. 
Such a condition may be true in a few cases, but in very 
few. A study of the transition through which the designs 
of packages containing standard products that have long 
been on the market shows that with improvements in the 
dress of the container have come increased sales. True, 
it has been possible to overcome the inertia of an ancient 
though sterling package design through intensive adver- 
tising, but the process is an expensive one and carries with 
it an element of uncertainty. 

Two courses, which are open to manufacturers of prod- 
ucts that may be regarded as established, have had a wide 
acceptance and offer a logical solution of up-to-date pack- 
One of these is the gradual change already 
mentioned and which retains the old customers while 
establishing the new; the other, a direct change to a pack- 
age of modern design and the use of adequate and con- 


age design. 


structive advertising. 


Putting the Package to Work 
REQUENT MENTION has been made in these 


columns of the utilization of the package in advertis- 
ing copy. To obtain a rough idea of the extent to which 
this is being carried on in the general magazine field, a 
count was made of the advertising pages of a number of 
national publications. The study is not intended to be 
an accurate one but it does show quite clearly a growing 
trend toward the use of the package in w...s other than 
simply a container or protection for the contents. 

Twenty-four per cent of all the advertising which ap- 
peared in the publications made use of packages in the ad- 
vertising copy. Food products, hardware (including paints 
and oils), tobacco, candy, toilet preparations and medicinal 
products were almost unanimous in their use of containers, 
while other groups, such as wearing apparel, automobiles 
and accessories, radios, household goods, building materials 
and miscellaneous commodities showed but a slight use of 
packages in copy. 

No better opportunity exists for an association of ideas, 
which is so valuable as a merchandising factor, than that 
offered by the design placed on or included in a package. 
Its reproduction in national advertising establishes an effec- 
tive background for almost any treatment from a copy 
standpoint. 

The selection and execution of the design, therefore, 
should be carefully considered in order to obtain the best 
results when the package is “put to work.” Use of color, 
a regard for the product to be packaged and its utility, 
the name or trademark, the selection of materials and other 
factors—all must be taken into account if the package is to 
perform its complete advertising work. 





Packing a Precision Instrument 


A Method Used in Assembling Yarn Scales for Shipment Assures Protection of Sensitive 
Parts, Saving of Materials and Negligible Breakage 


HE PROBLEM of 


proper 


packaging is receiving more and 


more consideration from the 
manufacturer of machinery and equip- 
ment. The increased cost of labor and 
material necessitates careful study in 
order that this expense does not become 
prohibitive. Every effort is made to 


reduce the amount of packing material 


Fig. 1. 


used to a minimum, at the same time 
retaining the strength that is neces- 
sary to withstand the rough usage that 
the box or crate will receive in trans- 
portation. 

On some of the lighter articles, the 
tendency in the past few years has been 
toward the use of corrugated boxes 
made to definite measurements which 
facilitate speed in handling and reduce 
freight. costs, due to decreased weight. 
it is; that these 


however, necessary 


Fig. 2. First step in packing operation. 


Assembled yarn scale and weights 


By J. L. DANEKER 
Brown & Sharpe Mfg. Co. 


boxes be carefully designed in order 
that they furnish sufficient protection 
to the parts enclosed. 

When such a box or container can 
be designed to insure ample protection, 
a material saving in this phase of pro- 
duction cost can be accomplished. Be- 
fore being adopted, however, tests are 
made to determine the ability of the 


container to withstand rough handling. 
They have been purposely thrown on 
the floor and knocked about in order 
to see if any damage could be done to 
the parts enclosed. 

The accompanying series of photo- 
graphs show the method used in the 
boxing of a yarn or roving scale manu- 
factured by Brown & Sharpe Mfg. 
Co., Providence, R. I. 

Fig. 1 shows the scale completely 
assembled and attention is invited to 


All parts wrapped in tissue, frame placed on 


corrugated base 
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the construction of the various parts 
which necessitate careful packing. Fig. 
2 shows the first step in the boxing 
All parts are removed and 
wrapped in tissue. The frame of the 
scale is wrapped and placed on a piece 
of cardboard which forms a support 
for the entire assembly. The weight 
box is packed in a continuous corru- 


operation. 


Fig. 3. Method of packing pan, pan carrier and weight carrier. 


carrier 


gated container and placed under the 
beam, at the knife edge end. 

The box is of such height as to pro- 
vide a support for this end of the beam. 
Fig. 3 shows the method of packing 
the pan, pan carrier and weight car- 
After being well wrapped in 
tissue and newspaper they are packed 
under the beam standard at the end 
opposite the weight box. All empty 
space is filled with scrap newspaper. 


rier. 


The scale beam is likewise wrapped in 
tissue and placed ‘in one of the rectan- 
gular openings in the cover which acts 
as a guard for the beam stand. 

Fig. + shows the scale completely 
packed and the parts of the carton 
ready for the final assembly. It is in- 
teresting to note the protection which 
is given to the scale beam by the card- 
board cover, resting on the container 
holding weights and other individual 
The straight strip of board 
which goes completely around the as- 
sembly prevents any end movement and 


parts. 
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Scale boxed and ready for shipment 


holds the various portions in line while 
the outside covers are being slipped in 
place. 

Fig. 5 shows the scale completely 
boxed and ready for shipment. This 
method of shipping yarn scales has 
been used, with exceptional success, for 
a number of years. 

Another particularly interesting fea- 
ture with regard to this package is 
that it is impossible, due to the design 
of the various parts of the carton, to 
assemble the scale in the container in 
anything but the proper manner. 

A saving on packing material and a 
reduction of the time required in pre- 


Fig, 4. 


paring many similar articles for ship- 
ment has amounted to an appreciable 
figure. Also the breakage has been 
so small as to be. practically negligible. 
In many cases the use of a corrugated 
box has proven to be more satisfactory 
than the previous method of boxing 
with wood. 


Hoepner Company 
Reorganizes 

OEPNER Automatic Scale Co., 

Chicago, IIl., has been reorgan- 
ized as the Hoepner Automatic Ma- 
chinery Corporation. George Hoep- 
ner, founder of the company, continues 
with the organization in a consulting 
capacity. 
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Selecting Boxes by Scientific 
Tests 


Sizes, Shapes, Convenience and Display Material Used for 
Containers Should Be Subjected to Trial 
Studies Before Choice Is Made 


By DANIEL STARCH 


PROPERLY prepared box is of 
great assistance in the sale of 
It is one of the least 


A 


any product. 
expensive and at the same time one of 
the most permanent and direct forms 
of advertising. An attractive package 
or paper box from which a consumer 
uses the product is a daily advertise- 
ment of that product. Such advertise- 
ments in thousands of homes are high- 
iy important. When a container can 
be used for other purposes after it has 
been emptied, it becomes an effective 
advertisement of the company’s prod- 
ucts for months and years. Numerous 
manufacturers are beginning to realize 
the value of this advertising medium 
and to select carefully the containers 


for their products. It is just as im- 


Scale completely packed and carton ready for assembling 


portant to design and test containers 
scientifically as it is to prepare and test 
advertisements scientifically. 


Before actual tests are made of con- 
tainers, sample boxes must be pre- 
pared. Tests do not insure the pro- 
duction of the best possible packages; 
they do insure, however, the selection 
of the best package from the group of 
samples prepared. It is necessary, 
therefore, to prepare carefully sam- 
pies to be tested. No attempt should 
be made to prepare containers until 
all the information that can possibly 
be secured regarding desirable ones is 
gathered. Information concerning the 
convenience and appropriateness of the 


various types of containers may be 
obtained by interviewing manufactur- 
ers who fill the cartons and also by 
submitting a questionnaire to the per- 
sons who purchase the product in paper 
boxes. From the facts thus secured, 
6 to 15 complete sample boxes should 
be prepared. 

Tests may be made in retail stores 
in which the products are sold or by 
an investigator in the homes of con- 
sumers. The tests should be explained 
briefly. If the sample boxes vary in 
size, a size test should be made. A 
second test should be made for shape. 
li the paper boxes are constructed dif- 
ferently, a similar test for convenience 
should be made. ‘The tests for the 
most satisfactory layout of text and 
design are practically the same as the 
tests for the best type of an adver- 
tisement. The paper boxes should 
first be tested with reference to gen- 
eral layout or attention value. ‘Then 
they should be tested with reference 
to the best color scheme, and finally, 
with reference to the text or printing 
which appears on the label. ‘These 
three tests should be combined to give 
a composite evaluation of the exterior 
of each box. All tests should be com- 
bined in order to secure a final evalu- 
ation of each container as a whole. 

The results of the tests for size, 
shape, convenience, and label indicate 
the best box in the group of samples 
tested for the specific product. Such 
a scientific study of the proper type of 
paper boxes to be used should assist 
the paper box manufacturer to serve 
his customers, and should aid the 
manufacturer who uses the boxes to 
sell his products. 


The foregoing article originally 
peared in Box-Craft for May, 1924. It is 
exerpted herewith to show the consis- 
tency of opinions with regard to the selec- 
tion of boxes by scientific tests. The same 
principles stated then by Dr. Starch are 
advocated today.—Editor. 


ap- 





MACHINERY AND EQUIPMENT 


New Filling and Capping 
Unit 
UNIT which will fill bottles, 
automatically feed caps, apply 
and tighten them in a continuous op- 
eration has recently been placed on 
the market by the Pneumatic Scale 
Corp’n, Ltd., Norfolk Downs, Mass., 
and is shown in an accompanying illus- 
tration. 
The following claims are made for 


only; adjustments for different height 


containers quickly made; automatic 
stop registers containers directly un- 
der filling nozzles; vacuum valve is 
adjustable so that any desired degree 
of suction can be obtained; guide rails 
and nozzle blocks are adjustable to 
handle containers of various shapes 
and sizes; standard equipment includes 
nozzles for filling six bottles at one 


table the 


filled containers in a way that permits 


operation; rotary receives 


Screw capper and vacuum filling unit 


the single head screw capper shown 
at the right of the illustration: 

Not simply a cap tichtener but a 
itically feed 
ie container, 


machine that will aut 
and place the cap on 
turning it to any tension desired ; actu- 
ated by new vacuum mechanism; no 
metal contacts; a finished machine pro- 
vided with every safety device to pre- 
vent breakage and spoilage; handles 
all standard sizes and styles of caps; 
easily adjusted to all sizes of bottles 
and jars by unskilled 
chine can be changed from one size 


operator; ma- 
to another in about ten minutes with- 
out the aid of a mechanic; rated speed 
forty per minute; can be equipped 
automatic or hand feed; con- 
and delivered in a 


with 
tainers received 
straight line; controlled by one lever; 
equipped to feed bottles or jars auto- 
matically from filling machine by con- 
veyor. 
The “ 


machine, shown at the left of the illus- 


Samco Junior” vacuum filling 


tration, claims the following points: 


Machine operated with one lever 
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and 


deliv- 


handled 


automatically 


their being quickly 
packed; bottles 
ered to capper. 


New Automatic Labeler 
EVERAL new devices have been 
designed which are said to insure 
positive and infalliable control of the 


handling and conveying of bottles and 
other packages as they are labeled by 
the “Straightaway World” labeler, 
manufactured by the Economic Ma- 
chinery Co., Worcester, Mass. Among 
the important features of this auto- 
matic machine are the following: 
Easily and quickly adjustable from one 
size to another; simple in construction 
with operating parts accessible; suff- 
cient capacity to handle production of 
high speed filling machine; can be con- 
nected to other machinery in automa- 
tic unit; positive bottle feed and dis- 
charge; handles bottles in upright po- 
sition; straightens bottles before la- 
beling so positive register of labels is 
assured; applies gum to center of bot- 
tle before label is applied so label 


sticks in the center as well as on the 


- edves. 


Labels are held in a label holder or 
magazine and each label is removed 
from the bottom of the pack by pick- 
ers which transfer it to the bottle with 
the help of a gripfinger. An automa- 
tic control prevents labels being picked 
from label holder when no bottles are 
going through machine, thus avoid- 
ing waste of labels. Ample time for 
effectually gumming and wiping labels 
is provided. 

The machine is operated by a % 
h.p. motor. Shipping weight is ap- 
proximately 1,225 Ibs. 


Automatic labeler which incorporates several new features 
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Mr. ARTHUR S. ALLEN 2s showing some interesting devel- 
opments in Color Standards and Uses as applied to package 


making, both in wrappers and containers, at his office in 


the Architects’ Building, ror Park Avenue, New York. 


Among these exhibits are recent developments for the following concerns: 


D. AND L. SLADE COMPANY, Boston, Mass. HILLS BROTHERS COMPANY, New York 

JOSEPH BURNETT COMPANY, Boston, Mass. BEST FOODS, INC., New York 

OAKVILLE-AMERICAN PIN DIVISION, Oakville, Conn. ODORONO COMPANY, Cincinnati, Ohio 
AMERICAN DRUGGISTS SYNDICATE, New York 























Sealing and Labeling | 


GLUES 











for 
all types of 


machine and hand work 


Thousands of Dollars Worth | 
of Advertising FREE | Prices and Samples gladly furnished 


Many manufacturers are securing thousands 
of dollars worth of publicity free every year 
by using EVERHOT Branding Outfits. 


You can profit through this method, too, by 
branding your name, your product on every 
shipping case and carton. 


EVERHOT outfits cost little and work fast. | The F, G. FINDLEY Co. 


Write for full information 





Adhesive Manufacturers | 
MILWAUKEE WISCONSIN | 











621 S. TENTH AVE. 
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Automatic Continuous 
Stream Scale 
UTOMAT IC continuous stream 
scales with a double unit weigh- 
ing feature have been successfully op- 
erating in a number of representative 
plants throughout the United States 
for several years. 

The double unit weighing feature 
incorporated in the No. 200 automatic 














Automatic stream scale 


continuous stream scale, manufac- 
tured by the American Machine & 
Foundry Co., Brooklyn, N. Y., has 
made this scale particularly adaptable 
for use where commodities are to be 
weighed into containers of one to 20 
OZ. capacities. 

The two complete weighing units 
are mounted within a cast iron frame 
with a movable supply chute placed 
By 
energizing a solenoid with a d.c. ‘cur- 
110 volts and 1/10th of an 
ampere, this supply chute is actuated 


centrally between the two units. 
rent of 


so as to direct the material alternately 
from one scale hopper to the other. 
To assure accuracy in weights to 
1/16th oz., the are 
equipped with  knife-edge 
blocks, which are self-compensating in 
their seats in two directions and sup- 


within scales 


balance 


These beams 
are equipped ad- 
justed compensating weights and the 


port the scale beams. 
with micrometer 
micrometer screw will change the de- 
livery weight 1/64th oz. with each 
revolution. 

Assembled on a supporting column 
the area covered by the complete scale 
will be only 36 in. x 36 in. 

Specifications for the No. 200 scale 
are as follows: Speed—maximum, 45 
per minute; capacity—I1 oz. to bucket 
capacity, 80 cu. in., about 20 oz.; 
dimensions—7 ft. 734 in. high, 24 in. 
wide and 36 in. deep; power required 
—Y, h.p.; accuracy—90 per cent bal- 
anced weights, 10 per cent within 
1/16th oz.; materials—powders, pep- 
pers and spices, and crated weight, 700 


lb. 


Transparent Paper for 
Packages 

A new treated paper is now being 
produced which is said to fulfill not 
only the requirements of transparency 
for displaying purposes, but is also 
moisture-proof and grease-proof. This 
product is known as “Crystaline’ and 


SCALE PLATTER 


DISCHARGE LEVER 


OIVERTER GATES 


PACKAGE 
GUIDES 


UNDERWEIGHT 
PACKAGES 


OVERWEIGHT 
PACKAGES 
DISCHARGED HERE 


Modern Packaging 


rolls and in sheets 24 in. x 30 in.— 
500 in 18 lb., 23 lb. and 25 Ib., basis 
24 in. x 36 in. 

Articles put up in these bags and 
wrappers are displayed in their original 
beauty and freshness. Candies, nuts, 
cigarettes and food products are pro- 
tected from humidity and atmospheric 
conditions. Oily and greasy products 
can be wrapped in crystaline with no 
fear of the oil penetrating the paper. 


Automatic Check Weigher 
A CHECK weigher which claims 


protection from overweight and 
underweight losses and careless ad- 
justment of fillers and 
weighers is designed and manufactured 
by Elder & Robinson, 5711 W. Chi- 
cago Ave., Chicago, Ill. The ma- 
enables the 


automatic 


manufacturer of 
packaged goods to guarantee the 
weight condition of package 
shipped and also to build up the ac- 
curacy and morale of hand and piece 


chine 


every 


weighers. 
The machine, as shown in the ac- 


companying illustration, takes the 


PACKAGES 
ENTER HERE 


PLUNGER-TO TRANSFER 
PACKAGE TO SCALE 


Automatic check weigher 


is manufactured by the Crystaline Co., 
303 Lafayette St., New York City. 

Crystaline can be pasted, is adapted 
to use in automatic wrapping machines 
and prints well in colors or metallic 


inks. It is carried in stock in 36-in. 


package from a conveyor belt after it 
leaves the automatic scale, filling ma- 
chine or a group of hand weighers, 
but before the top of the package has 
been closed, and places it on the scale 
which is a part of the check weigher. 
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EsTABLISHED 1889 <a INCORPORATED 1895 


“EXPERIENCE IS A GREAT TEACHER” 


More “Nationally Advertised” products are labelled and sealed 
with MIKAH GLUE than with any other brand, because they are 


EFFICIENT and ECONOMICAL 


Products — scientifically built — with a factor of safety to 
compensate for variations in temperature, stock, speed and size. 





OUR MOTTO IS: ‘Quality and Quantity Production; Elimination of Waste.” 


NATIONAL GUM & MICA CO. 


Home Offices — 820 Greenwich St., New York, N. Y. 
Factories—Dunellen, N. J.—Chicago, Ill.—Boston, Mass.—Toronto, Can. 
Warehouses and Offices in all principal cities. 
































THIS STYLE FOR THIS STYLE 
ANY GRANULAR POURING FOR BULKIER 
PROD- 
UCT OF SPOUTS FLAKY 
FREE MATE- 
FLOW- FORMED OF RIALS 


ING NA- SUCH AS 
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SUCH po ea 
AS SALT | | FAST 


| | 
oT | A NEW DEVICE | Bin 
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ix | BEEN | ETC. 
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THE EXPERIMENTAL STATE BEFORE IT IS PRESENTED TO THE CAR- 
TON USER 





WORKS PERFECTLY ON ALL STANDARD MAKES OF FILLING MA- 
CHINES WITHOUT ADJUSTMENT 





A CONVENIENCE TO THE HOUSEWIFE AND AN ADDED ADVANTAGE 
FOR THE PRODUCT ON WHICH IT IS USED 


THE RICHARDSON COMPANY 


Lockland, Cincinnati, O. 
MAKERS OF FOLDING CARTONS 
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The mechanism then determines 
whether the package is within the tol- 
erance for which the machine has been 
set. 

If the package is below the mini- 
mum tolerance limit it is diverted to 
one belt, if over the maximum toler- 
ance limit it is diverted to another belt 
and if within the tolerance it is passed 
through the machine undisturbed into 
the production line. 

The of 
status of the package is mechanical and 


determination the weight 
positive, and with an accuracy of one 
thirty-second of an ounce above or be- 
low each tolerance limit, which may be 
set wherever desired. The check 
weigher will handle 30 to 35 packages 
a minute although it is wise to run it 
as slowly as possible and still take 
care of the output. 

The machine is adjustable to any 
size package between the following 


limits by changing the plate on the 
face of the feed lever and adjusting 
the package guides. Minimum: 2 in. 
in. high; maxi- 


wide; 34 in, thick; 2 
4% in. thick; 12 


mum: 7 in. wide; 
in. high. 

The check weigher will handle pack- 
ages weighing from ™% oz. up to 5 
lbs., over 11% Ibs. a special attachment 
is required. One quarter h.p. motor 
—1750 to 1800 r.p.m. required. Pul- 
ley 1% in. x 1% in. wide for speed 
of 30 packages a minute. 

All motor speed reduction and actu- 
ating gears run in oil, fully enclosed 
in a gear case, a feature of extreme 
value in the average plant. Machines 
can be furnished assembled either 
right-hand or left-hand. Looking in 
the direction of travel of the package 
through the machine a right-hand as- 
sembly has the scale on the right side 
cf the intake or feed belt. 
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The machine is adjustable to any 
height belt from 32 in. to 38 in. above 
the floor although as low as 24 in. 
can be furnished. Floor space occupied 
is 33 in. x 39 in. Care should be 
taken to locate the machine where the 
discarded packages can be taken away 
or cared for. 

Where desired a light flashing at- 
tachment can be furnished which will 
flash different colored lights simul- 
taneously with the weight determina- 
The flashing of lights may be 
indepen- 


tion. 
controlled 
dent set of tolerances from those gov- 
erning the throwout of packages. This 
light attachment is. designed to give 
reliable and accurate information for 
the guidance of the weighing machine 
operator, and still permit the throw- 
out of packages to be determined by 
the value of the product in comparison 
with cost of refilling the package. 


according to an 








Do You Put Out 3000 Packages a Day? 


A Johnson Packaging unit for automatically bottom sealing, weighing and top sealing will 
reduce your payroll. Cost indicated includes interest, depreciation, 
repair, maintenance, power and labor 


3000 packages per day 
€ ec 


6000 * : 


12000 mn - 
15000 ” . 


$1.90 per M. 
a 
.88 ee ec 
FS ee ee 


More and better packages at less cost 
will help you to meet competition. 


We 


manufacture complete packaging 


units — Gross 


Weight Scales; Net Weight Scales; Bottom and Top Sea!- 
ing and Lining Machines (with or without Automatic 


Carton Feeders) ; 


JOHNSON AUTOM 


BATTLE CREEK 


New York—30 Church Street 
Chicago—208 So. La Salle St. 





Wax Wrappers and Glassine Wrappers. 


LIC SEALER CO., Limited 


MICH. 


JOHNSON 





AUTOMATIC PACKAGING MACHINERY 
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SAFEGUARD — SHIPMENTS 


Sibse- Seat 


A PURE VEGETABLE GLUE 


For sealing your fibre or corrugated paper shipping containers use Fibre-Seal 


Fibre-Seal is manufactured in powdered form, 300 pounds Fibre-Seal, being purely vegetable, is in no way injurious 
to a barrel, enough to make 125 gallons of liquid glue. to the human skin, or to wearing apparel. 










This shows a direct saving in freight 
charges on the same quantity of liquid glue, 
plus freight on heavy iron drums, as well 
as freight on return of empty drums. 


There is no crystallization. Every drop of 
Fibre-Seal can be used—hence, NO 
WASTE. 


DIRECTIONS ARE SIMPLE 


1. Use VERY HOT water. 

2. Take 2% gallons of hot water, at or near 
boiling point, to which add 6 Ibs. (measuring 
bucketful) of dry Fibre-Seal powder. 

3. Pour water in mixer first. 

4. Add the powder gradually, stirring constantly, 
usually from five to seven minutes. This will 

produce a well-bodied, easy-flowing glue with strong 
adhesive power. 

5. Work glue COLD. 





SPECIAL 


With order for first barrel, for your convenience, we furnish, 
without charge, a four-gallon mixer with agitator, and also a measuring 
bucket, as per picture. 

Price, 7c Pound, F. O. B. St. Louis 


IT’S EASY TO SEAL WITH FIBRE-SEAL. 
CONSUMERS GLUE CO. ST. LOUIS, MO. 


Measuring Bucket 











"EVER READY LABELS’ pins 
IN 10] 8 an eee ee 


| re Ha Nndier. / your Label Requirements. 
ONE THOUSAND or ONE MILLION 


POSTMASTER: This parce! may be opened for postal Inspection if necessary. 
Return and Forwarding Postage Guaranteed 


—“_.F ROM iin 


AIRSHIPS INCORPORATED 
HAMMONDSPORT; NEW YORK 







Whatever your Label needs may 
be, whether gummed or un- 
gummed, embossed, die cut, in one color 
or many colors, we can serve you too, 
to your entire satisfaction. 


Rightfully called the Label of a Thou- 
sand Uses. You too have use for a label 
of this type. Appropriate for Price . 
Markers, Advertising Stickers, Notice 


Labels. > | 





tain its advantage as a labor saver 
LABOR COSTS MORE THAN LABELS 
Label Size 214x4 Any Wording or Arrangement 
5 M at $1.50 Per M 10 M at $1.30 Per M 


fe Here is a low priced label—but—price aside, we main- 






















5 00 GUMMED When in the market for Seals printed and embossed — 
LABELS gummed sealing tape, plain or pad or a label of any kind, 
THIS SIZE 
NEATLY PRINTED 00 let us hear from you. 
Wars 300. 
EVER READY LABEL CORP. EVER - READY LABEL CORP. 
257-265 W.17¢% st Mew York. N.Y. 

















265 WEST 17th ST. NEW YORK, N. Y. 























































TRADE CATALOGS 


N EACH ISSUE, under the above 
heading, will be listed catalogs, trade 
booklets and similar publications re- 
ceived, together with a brief review 
the material con- 


and comments on 


tained in them.—Editor. 


Box Cover Papers: One of the most 
attractive sample books that has been 
sent to this office is the loose leaf port- 
folio just distributed by the Keller- 
Dorian Paper Co., Inc., 110 Fifth 
Ave., New York City. The exquisite 
binding, which in itself utilizes dis- 
tinctive cover papers, is an exception- 
ally attractive setting for the wide 
range of imported “nouveautes” shown 
as the 1928 line of the company. The 
colors and designs exhibited therein 
offer a selection that will please the 
most fastidious and suggest endless pos- 
sibilities for those who look for the 
cover papers. A 


distinctive in box 


price list accompanies the portfolio. 

Box Coverings: ‘Sex Appeal” is 
the intriguing title of an attractive 
folder distributed by Whiting-Patter- 
son Co., 265 Canal St., New York 
City, which includes several samples 
of box cover papers in various effects. 
Reference is made to a complete line 
covering mottles, handblocked importa- 
and domestic flints, 
embossed 


imported 
papers 


tions, 


trade mark and 


micas. 


Box Papers: A. M. Collins Mfg. 
Co., 1518 Walnut St., Philadelphia, 
Pa., have issued a portfolio box con- 
taining samples of the following box 
papers: Velumet, Oriental, Nature- 
tone, Crystallin and Pastel. These 
offer a variety of pleasing designs and 
shades. The carried in 
rolls 26 in. wide, each roll containing 
500 sheets, basis 20 x 26. Prices per 


papers are 


ream are quoted. 


Adhesives: A folder issued by the 
I. G. Findley Co., Milwaukee, Wis., 
entitled “For Better Labeling and 
Sealing,” calls attention to the follow- 
ing products made by that company: 
Pick-up gum, hot cement, vegetable 
glue, bottle labeling gum, lap-labeling 
tin paste, container 


paste, prepared 


sealing glue and carton sealing glue. 
Method of packing, characteristics of 
each product and other information are 


specified. 


Corrugated Shipping Containers: 
Thompson and Norris Co., 212 Con- 
cord St., Brooklyn, N. Y., have re- 
cently issued an illustrated folder out- 
lining the qualifications of “T & N” 
board shipping containers. 
Savings in cost of boxes, in labor, stor- 


cellular 


age and damage losses are claimed for 
these containers. 


Arthur Colton 
Co., manufacturers of pharmaceutical 


Filling Machines: 


machinery and laboratory appliances, 
2600 Jefferson Ave. East, Detroit, 
Mich., have issued Catalogue E which 
details information concerning collaps- 
ible tube machinery. Machines for 
filling and closing collapsible tubes, 
clips, clip fasteners, liquid fillers, con- 
veyor tables and mixers are illustrated 
and specifications given. A current 
price list covering the several items in 
the book is included. 

Paper Tapes: Samples of plain 
tapes in color, figured tapes and kago- 
maki twisted tapes are shown in an at- 
tractive folder issued by the Japan 
Paper Co., 109 E. 31st St., New York 
City.- Plain and figured tapes are ap- 
in width and 250 
ft. in length and the kagomaki twisted 


tapes are 250 ft. in length. 


proximately 34 in. 


Paper “Profitable Pack- 
ages” is the title of a 24-page illus- 
trated booklet issued by the National 
Metal Edge Box Co., Callowhill at 
13th St., Philadelphia, Pa. This book- 


let describes the materials used, con- 


Boxes: 


struction and the machines required 
for the production of “Metal Edge” 
boxes. This type of container has 
been successfully used in the packag- 
ing of a large number of commodities. 
Ciaims made for these boxes are great 
carrying capacity and _— resisting 
strength, long life and adaptability. 


Paper Working Machinery: A 
folder issued by the Samuel M. Lang- 
ston Co., Camden, N. J., contains valu- 
able data on the machinery required 
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to produce round packages or paper 
cans. This type of package is used as 
a container for cereals, salt, drugs, cof- 
fee, cocoa, as well as for packing gas 
mantles, etc. Floor space, weight and 
power requirements are given for the 
machines used in the various opera- 


tions, 


Scales: Smith Scale Co., Columbus, 
Ohio issue a series of bulletins, bound 
in a folder convenient for filing, illus- 
trating and describing the various types 
of “Exact Weight” scales made by the 
company. Dimensions, capacities and 
other pertinent facts are included in the 
data given. 

Traffic Service: Michigan Paper 
Mills Traffic Pythian 
Bldg., Kalamazoo, Mich., makes the 


Association, 


announcement. of a pool car service 
for the use of customers of its mem- 
bers, thereby concentrating less than 
carload orders and saving the differ- 
and less than 
Paper and pa- 


ence between carload 
carload freight rates. 
per products of every kind with the 
exception of newsprint are manufac- 
Un- 
der the plan, frequent cars can be 
shipped to all parts of the country, 
effecting a saving not only in freight 
rates, but also of time in transit. Par- 
ticulars may be obtained from James 


F. Dougherty, Traffic Manager. 


tured in the Kalamazoo Valley. 


Wrappings: “Your Product in a 
Showcase of Its Own’”’ is the title of a 
14-page booklet recently issued by the 
Du Pont Cellophane Co., 40 West 
40th St., New York City. This book- 
let sets forth the properties and ad- 
vantages of cellophane and its uses in 
packaging. Several of the products 
that are particularly adaptable to cello- 
phane wrapping are illustrated and a 
substantial number of other uses for 
this material are mentioned. 


Wrapping and Sealing Machine: A 
four-page leaflet, issued by Stokes & 
Smith Co., Philadelphia, Pa., describes 
and illustrates “Model 103,” box 
wrapping and sealing machine used in 
connection with a new type of sealed 
box which is said to have all the ad- 
vantages of a full telescope box and 
may be perfectly sealed so that it is 
impervious to dust and moisture. 
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MERRICK - HEBDEN 


WEIGHTOPRINT 














WEIGHING 
AND PRINTING 
MACHINES 


will weigh your packages 
and print the weight auto- 
matically or weigh your 
material into packages or 
check weigh your packages 
after they are weighed by 
your packaging machines. 


ACCURACY 


Security against short-weight 
complaints. Security against 
useless giving away of your | 
product — without added 
labor cost. 


MERRICK SCALE MFG. CO. © 


182 Autumn Street 
PASSAIC, N. J. 





















Containers” 


that are 


STRONG 


and 


RWS SED * 


ROBERT GAYLORD. INc. 


GENERAL OFFICES 





Saint Louis 
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for want of a nail, the shoe was lost, 
for want of a shoe the horse was lost; 
and for want of a horse the rider was 
lost, being overtaken and slain by the 
enemy, all for want of care about a 


horse shoe nail. 
Poor Richard for 1758 


OOR Richard’s example of the far reach- 
ing consequences of a small neglect is an 
apt one. Yet he could find others equally ap- 
propriate today. 
In packing, for example, failure to employ proper 
material and methods is often responsible for a long 
train of subsequent troubles. 
KIMPAK crepe wadding, a quality packing material— 
white, soft, clean, highly absorbent, of absolutely de- 
pendable consistency in thickness and grade through- 
out is used by foremost national advertisers for parcel 
post shipments of liquids, because economical, at- 
tractive, exceeds postal requirements as absorbent wad- 
ding, opens up without muss, easy to apply. 
KIMPAK is ideal for packing tablets, capsules, am- 
poules and various pharmaceuticals, cosmetics, all sorts 
of bottled goods, scientific instruments, all fragile and 
highly polished articles, large and small. 
The experience of one of our service men may assist in 
improving your present putup. Fill in coupon TODAY 
for trial sample FREE. 


Kimpak 


REG. U.S. PAT. OFF. E£G.1N CANADA 


Crepe Wadding 


In rolls, sheets, or pads to suit 
your requirements. 


KRESS & OWEN Co. 
MAKERS OF GLYCO-THYMOLINE 


“.. For the last year and a { , 

half we have been using Cellu- 44% 
: . se ~ 

packing (now called Kimpak)for “% 
our sample bottles and have 
found it excellent forthe purpose. 
It is clean and good looking, eas- 
ily handled and absorbs liquid 
like a sponge. We have tried a 
good many different packing 
Products, but we have never 
found anything so satisfactory 
all around as yours.” 


(Reo h Cortarfndlic 


Vice-President 


This is the way Glyco-Thymoline is 
but through the mails. Just another 
large user of Kimpak.* 


MP—11-27 
KIMBERLY-CLARK CO., Mfrs., Neenah, Wis. - " 


Address nearest Sales Office— 298 S. LaSalle St., Chicago 
51 Chambers St., New York 

We accept your 

offer to send 

sample of KIMPAK 

to test out under 

actual conditions. 


We are interested in { |] Rolls ' | Sheets | | 
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FOR YOUR CONVENIENCE 


MODERN PACKAGING 
11 Park Place, New York City 

Please enter my subscription to Modern Packaging for— 
L_] 1 year—$2.00 -j 3 years—$5.00 


_] Send Bill _] Check attached 


Company 


Address 


Subscribers ordering a change of address are requested to 
notify us at least two weeks prior to the date of the issue 
with which it is to take effect. 




















Lower your packing costs 
with machine bundling 


Machine bundling is decidedly more 
economical than packing by hand in 
cardboard containers. That is why so 
many manufacturers are adopting this 
improvement. 

The National Biscuit Company uses 
our bundling machines for packing 
cartons of Zu-Zu Ginger Snaps and 
other crackers. The Lorillard Com- 
pany wraps Murad cigarettes, 10 toa 
bundle, on our machine. The Ohio 
Match Company bundles matches by 
machine, 10 boxes to a bundle. Tooth 
paste, shaving cream, talcum powder, 
any product which is comparatively 
light in weight, can be bundled to ad- 
vantage by this machine. 

One bundling machine saves $4,000 
to $5,000 a year in labor alone. It will 
bundle from one gross to four gross of 
cartons per minute, depending upon 
the character of the carton, and is fed 
automatically from the cartoning or 
package wrapping machines. You can 
use either plain or printed wrappers 
and the machine automatically at- 
taches printed end seals. 








How much can this machine 
save for you? 





We will be glad to give you an esti- 
mate of how much our bundling ma- 
chine will save you on your present 
packing methods. Write to our near- 
est office, sending a dummy of your 
package. 


PACKAGE MACHINERY CO. 
Springfield, Massachusetts 


New Yerk: 30 Church Street Chicago: 777 W. Washington St. 


Let our nearest office be of service to you. 











i eee investment in packaging ma- 
chinery is vitally affected by operat- 
ing facts — what the machines will do 
under actual plant conditions. 


Will they stand up under hard service? 
They they adaptable? 
Is their operating cost low? 


Will they save money for you? 


National Packaging machinery is sold 
on known performance facts. In order 
that industry should have such facts from 
an unbiased source, we asked the A. C. 
Nielsen Company to make a number of 


Automatic 


60-per-minute 


That Industry May Proft from Facts 


independent investigations of packaging 
machinery installations in a group of 
varied industries. 


The results in every case were the same. 
National units were shown to do more 
work, better, with greater dependability 
and in each case showed a saving to the 
customer. 


These certified reports are available to 
you upon request. There’s one which will 
probably treat on the same product as you 
have in mind. Send for it at once, with 
brief details of your own requirements. 


60-per-minute 























Carton Former 


Gross Weigher 





Wax Wrapper 


NATIONAL PACKAGING MACHINERY CO. 


Manufacturers 


181 GREEN STREET, JAMAICA PLAIN, BOSTON, MASS. 








